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NOW that 2018 is just a memory and 2019 is 
swinging into gear, I would like to thank you all 
for your loyal support of PACKAGiNG & Print 
Media and our related special projects. It is 
you, our staunch readers and advertisers, who 
collectively provide the building blocks that allow 
us to create our monthly masterpiece. 

As with changing seasons and changing years, 
so, too, do businesses alter and mutate. Fresh 
ideas are considered, new markets are identified 
and evolve, and brands are extended. And in this 
respect, our magazine, PPM, is not unlike any 
other business.

Over the last 12 years since this magazine’s 
inception, we’ve seen a progression and it 
has become increasingly evident that our 
PACKAGiNG & Print Media title has been 
transmuted into a more convenient and snappy 
version – PPM.

So we, too, are moving with the times and 
introducing our new PPM icon on this month’s 
front cover. This in no way changes our tried-and- 
tested brand – it’s merely a metamorphosis. As a 
caterpillar changes into a chrysalis and finally into 
a butterfly, so we’re moving into the next stage of 
our existence.

As always, we are here for you, happy and 
excited to bring you breaking industry news and 
the latest technology advances. We look forward 
to growing the PACKAGiNG & Print Media brand 
– and yours – into 2019 and beyond!

Publisher’s 
Message

Susi Moore
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HAPPY NEW YEAR!
In case you’re wondering at my reappearance on 

this page, Nici has taken some well-earned leave 
and I’ve been recalled to the front line to manage our 
editorial efforts this month. 

No doubt the majority of our readers have enjoyed 
relaxing summer holidays, while simultaneously 
celebrating Christmas and New Year, and doubtless, 
too, are now girding their loins* to tackle the year ahead.

Clearly, too, any number of thorny issues face 
our printing and packaging industries in the months 
ahead. The question is which of the many topics 
should I broach here, among that multitude which 
most demands an airing?! Should I focus on plastics 
waste, or on awards programmes with murky criteria, 
or on the vital need to support local manufacture and 
stop imported goods and packaging stealing jobs from 
South African mouths?

Well, the answer to that conundrum was recently 
thrust upon me.

Privileged as I am to live in Tokai, at the epicentre 
of the Constantia Valley Wine Route, I’m also in 
the catchment area for Steenberg Village where 
we’re blessed with a convenient Woolworths Food 
store. As I’ve long been accustomed to Woolies’ 
sterling reputation as a trailblazer in the area of 
responsible retailing and praiseworthy social upliftment 
programmes, my confidence was somewhat dented 
recently to find that single-use plastic bags have been 
banned from the Steenberg store -- in the words of the 
press release ‘for a six-month trial period in a bid to 
end plastics pollution’.

Come on! In my book, that’s about as illogical a 
statement as saying that because South African drivers 
don’t obey the rules of the road, we’ll ban cars!

The problem is not with cars – it’s with the lack of 
driver education and responsibility, and the absence 
of proper policing. Similarly, the problem is not with 
plastic bags, it’s with the behaviour of consumers who 
don’t ensure their proper disposal. 

I’m sad to say that this Steenberg Village initiative 
smacks more of greenwashing than care for the 
environment.

Talking of greenwashing, retailers around the globe 
enact eco-friendly initiatives, with PR programmes 
squeezing every drop of publicity out of them, but 
increasingly those who engage in greenwashing by 
making vague or misleading eco-friendly claims are 
coming under attack. 

Eco-friendly can only exist in relative terms – no one 
product or process is unequivocally green, but only 
greener than other products or processes intended to 
achieve the same goal.

For instance, plastic bags can be described as 
greener than cotton bags because cotton requires 
masses of land, water and fertilisers to grow, before 
being harvested, processed and brought to market. 
Plastic bags can be said to have a smaller carbon 
footprint than paper bags because their transportation 
uses far less fuel.

To bag or not to bag
So, don’t allow the wool to be pulled over your 

eyes – if you’re contemplating using cotton or paper 
bags rather than plastic bags because they’re more 
environmentally-friendly, think again. In fact, please 
also read what Tim Stewart (ITB/Novus) has to say on 
the subject of litter on page 13. In his view, a shift in 
perception and behaviour can go a long way towards 
fixing the problem of plastics pollution. He maintains 
that plastics offer many benefits and their use 
contributes greatly to job creation and South Africa’s 
economy. And he’s right.

When it comes to saving the planet, your shopping 
bags have a relatively small impact. Far more critical is 
what you put inside those bags (do you eat a balanced 
diet; do you buy responsibly-produced goods?) and 
how you get to the shops (do you drive a gas-guzzling 
4x4 or a fuel-wise compact car?).

Let’s properly prioritise our concerns . . .

Ed’s note: *Lest I be accused of using a 
gender-specific analogy, back in the days of 
the ancient Near East, both men and women 
wore flowing tunics, around which they wore 
a belt or girdle!
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This month’s cover story 
ALIGNING with internationally-acclaimed 
brands is just one aspect of Kemtek’s 
continued success, coupled with expert 
sales and service support, and an agile and 
specialised national distribution network, 
annually achieving some 15 000 deliveries.

Long-established in the lithographic, 
flexographic, digital and large-format printing 
and packaging arenas, Kemtek has evolved over 
time into a multi-pronged organisation, entrusted 
with channel responsibility by many of the world’s 
leading brands in the barcoding and labelling 
sectors. Providing a winning edge for converters, 
Kemtek delivers technologically-advanced 
equipment backed by a total commitment to 
service excellence.

To read more about the company’s strategies  
in its pursuit of continual growth, turn to page 44.
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for Xeikon Café 
XEIKON CAFÉ EUROPE, a multi-vendor 
educational and networking event scheduled for 
March 26 to 28 (Antwerp, Belgium) is shaping up 
to be the label and packaging industry event of 
the year. It features a conference programme each 
morning followed by an academy programme 
each afternoon. Visitors can also meet preeminent 
industry suppliers in the exhibition area where 
live production of creative label and packaging 
applications are running daily. 

‘The conference programme is designed to inspire,’ 
comments Danny Mertens of Xeikon Café, ‘while the 
deeper dive academy sessions focus on educating 
and informing about all aspects of digital production: 
from workflow and printing to converting and 
substrates.’

The conference provides a 360-degree view of the 
trends, challenges and solutions in today’s world of 
packaging, from the perspective of the consumer, 
the brand and the printer. Trend researcher Aljan de 
Boer of Trendsactive is the featured keynote speaker. 
‘The Trendsactive keynotes are amongst the highest 
ranked at conferences worldwide, and provide pure 
intellectual entertainment. Their insights on the 
changing needs, values and behaviour of consumers 
help companies to develop more human-centric 
strategies,’ says Danny Mertens. 

In addition, brand owners’ stories will detail the 
evolution in brand packaging and explain how digital 
production can help capture consumer attention for 
better on-shelf performance. Printers close the loop 
by describing how they stay ahead of evolving brand 
packaging requirements by making the right strategic 
and technology choices.

By popular demand, the afternoon academy 
provides a thorough look at revenue-generating 
opportunities from both a business and a technology 
perspective. 

As always, Xeikon Café features an exhibition 
hall running live applications that highlight end-to-
end digital production and provide an opportunity 
for visitors to discuss them in-depth with technology 
experts. 

‘We’re confident we’re again offering a 
comprehensive programme that is of interest to 
anyone involved with packaging and label production,’ 
concludes Danny. ‘Those looking to learn about 
complementary printing techniques for flexo or offset 
will find out how digital can elevate the profitability of 
their businesses. Those keen to connect with other 
industry innovators will get the chance to debate 

ways to exploit digital production to the maximum. 
And brand owners or printers searching to discover 
new techniques and applications should not miss 
this opportunity to identify the right digital printing 
techniques for their businesses.’ 

More information can be found on www.xeikoncafe.
com, where the Xeikon Café event App is also 
available for download.

The ultimate rapid prototyping and low volume production digital print and finishing solution for corrugated packaging
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ICE Europe is a drawcard for converters of paper, film and foil.

Digitalisation,  
sustainability  
at ICE Europe 
IN MID-MARCH, a world-leading exhibition for 
paper, film and foil converters takes place at the 
Munich Trade Fair Centre in Germany. Called ICE 
(International Converting Exhibition), it reflects 
technology trends and the latest production and 
converting processes. Key trends are slated to be 
digitalisation, sustainability and individualisation.

Faced with the ongoing trend towards easy 
recyclability and increasing demand for sustainable 
products, the converting industry is undergoing a 
change. There’s growing use of biomaterials, while 
individualised, high-quality products and packaging 
are becoming ever-more important. This requires 
innovative coating and finishing processes. 

‘The challenge is to reconcile the diverse demands 
and ensure the efficient and sustainable use of 
materials and machinery. At ICE Europe, visitors can 
find concrete production solutions, a wide range of 
machinery and materials that accommodate these 
challenges,’ explains Liljana Goszdziewski, exhibition 
director of ICE Europe.

Digitalisation and associated smart products and 
packaging remain an important trend in converting. 
Special films (biopolymeric films, high barrier films, 
optical films, weather-proof films and other speciality 
films) offer functions that allow for their application 
in diverse areas. For the first time, ICE Europe 2019 
is presenting a dedicated ‘Special Film & Extrusion 
Area’ for this growing special films sector. Here visitors 
can see special films, as well as machinery and 
accessories for extrusion. The area covers extrusion 
lines for blown films, extrusion lines for flat films and 
sheets, welding machines and calenders.

Most exhibitors at ICE Europe are from Germany, 
Italy, the UK, Switzerland and the US. As a specialised 
trade fair, the exhibition profile of ICE Europe includes 
all main areas and manufacturing processes of 
converting of flexible, web-based materials, such as 
paper, film, foil and nonwovens. 

CCE International, Europe’s only specialised trade 
fair for the corrugated and folding carton industry is 
once again being held in parallel.

Tickets allowing access to both co-located shows 
are available online. Day tickets are €24 online 
compared to €38 onsite. Dates are March 12 to 14. 
For further details, visit www.ice-x.com/europe.

The ultimate rapid prototyping and low volume production digital print and finishing solution for corrugated packaging
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www.cce-international.com 

Organisers: Mack Brooks Exhibitions

Your specialised event for the latest
production solutions, technical innovations

and valuable business opportunities 

12 – 14 March 2019 
Munich Trade Fair Centre, Germany

4th International Exhibition for the

Corrugated and Folding Carton Industry

  Papers – corrugated and cartonboard    Consumables

  Corrugating line, equipment and components

  Corrugated and carton converting machinery    Design 

and CAD/CAM    Printing processes and equipment

  Cutting, creasing and die cutting equipment    Ancillary 

equipment    Materials handling and warehousing    Pallet 

strapping and handling systems    MIS and plant scheduling 

systems    Waste extraction and baling

An exciting daily seminar programme focuses on many 
industry topics, from “Digital Print”, “Sustainability” to 
“Converting Techniques”. 

Interested? Visit the website for further information: 

CCE_Advert_105x297+5mm_en.indd   1 22/10/2018   15:37
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The World’s Leading Exhibition for
Paper, Film & Foil Converting

12 – 14 MARCH 2019 
MUNICH TRADE FAIR CENTRE, GERMANY

The industry highlight for technological trends,
smart production solutions and practical know-how

New: Showcase for Special Film and Extrusion

Interested? Visit the website for further information: www.ice-x.com/europe

• Materials • Coating / Laminating • Drying / Curing • (Pre)Treatment
 • Accessories • Slitting / Rewinding • Flexographic / Rotogravure Printing

 • Finishing • Factory Management / Waste Removal / Recycling • Retrofitting / 
Machine Upgrades • Toll Coating / Converting / Slitting • Control,

Test & Measurement • Production Process Management • Services,
Information & Communication • (Semi) finished Products

ICE19_210x148+5mm_en.indd   1 25/10/2018   15:39

STELLA ONDIMU has taken over the cluster 
communications responsibilities for Tetra Pak’s 
South Africa office in addition to her existing 
role as head of communications for Tetra Pak 
East Africa. She brings 18 years’ experience in 
communications, public relations, public affairs 
and media relations to the position.  

Operating from Nairobi, Stella has been 
responsible for Tetra Pak communications in East 

THE packaging and related industry sectors have come to count on Propak Africa and co-located shows 
Print Expo, Pro-Label, Pro-Plas and Food Pro to provide the ultimate showcase for the latest innovations and 
technologies, newsworthy products and services, and cutting-edge machinery and equipment. And all these 
fascinating exhibits are accompanied by sound advice from technical experts on the stands, complemented 
by invaluable knowledge to be gained from attending concurrent conferences. Don’t miss the opportunity to 
hear of great ideas to help your business to be future-fit.

Taking place at Johannesburg Expo Centre, Nasrec, from March 12 to 15, this is unquestionably Africa’s ultimate 
packaging, food processing, plastics, printing and labelling exhibition.

Once again, PPM is producing the definitive show guide. This takes the form of a separately-bound supplement 
enclosed with this issue of the magazine.

Communications expert  
for Tetra Pak SA

Don’t miss Propak Africa

Africa for the past two and a half years. Previously, 
she held various strategic communication roles in 
organisations, ranging from government to private 
sector and diplomatic services, across sub-Saharan 
Africa.

According to Stella, Tetra Pak, which this year 
celebrates 60 years in South Africa, is focused on 
supporting faster delivery for customers, greater uptime, 
lower costs and greater convenience. 

08-10_News&Events_PPMNY19.indd   10 2019/01/15   12:38 PM
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When she’s not talking trees or raking in shareholder smiles, 
Viv McMenamin loves catching up with her extended family 
around the world, heading for the peace of the game reserve 
or strolling on the beach with her beloved labs.

Leading  
with verve  
and vigour

VIV McMENAMIN has never been one to take a 
back seat. For three years, she worked closely 
with President Nelson Mandela, during which  
time, she says, the man’s courage, warmth and 
wisdom greatly influenced and contributed to  
her development as a leader. She later became  
a member of President Thabo Mbeki’s Economic 
Advisory Panel. Currently, she’s the force behind 
Mondi South Africa, one of the country’s foremost 
paper and packaging groups. 

Viv, no doubt dreaming of soaring like an eagle, 
landed with a bump early in her management career, 
when she was told she had more in common with  
a seagull. ‘My team said I flew in, crapped on 
everyone and flew out again,’ she recalls. ‘I was 
devastated. I thought I was doing a good job.’

In retrospect, the feedback helped her to grow, 
she says. That growth has been steady, with years 
of study that saw her earn an honours degree in 
economics from the University of Cape Town, an 
MSc in Economics with a slant on Africa from the 
University of London and a Certificate in Advanced 
High Performance Leadership from Switzerland’s 
International Institute of Management Development. 

Viv then joined Mondi where she had responsibility 
for corporate affairs, sales and marketing and human 
resources before being appointed group head of 
sustainable development and director: land and 
forestry. In this capacity, she was instrumental in 
establishing Mondi Zimele and, with it, the  
company’s innovative approach to land reform.  
This achievement’s particularly dear to her heart.

Accelerating empowerment
Mondi Zimele was founded in 2007 to accelerate black 
economic empowerment in the forestry value chain. 
In 2012, the focus expanded to support community-
based small businesses around Mondi’s operations.

To date, Viv states, Zimele has provided some 
R100-million in loan funding to more than 200 local 
businesses that have created 2 800 jobs. It has 
also established several land claimant community 
contractors, emphasising productivity improvement, 
business administration and compliance as keys to 
success.

The company has also facilitated the Mkhondo 
Development Project, a pioneering public-private 
partnership committed to improving the life of people 
in isolated villages on Mondi’s forestry land around 
Mkhondo, and to finding sustainable solutions to 
poverty and security of tenure. The pilot Jabulani  
Agri-village is running and eight more agri-villages  
are in progress.

Sustainability is an ever-present theme at Mondi. 
The World Wildlife Fund-Mondi Water Stewardship 
Partnership, for example, has achieved great success 
in managing freshwater resources in the uMngeni 
catchment. Work has extended to the uMhlathuze 
catchment, where Mondi’s Richards Bay mill is located.

In a privileged position
Throughout her journey in paper and pulp, Viv has 
been privileged to have served in many positions 
previously held by men. She puts it down to excellent 
mentorship and coaching, and an enduring sense  
of humour.  

Women, she says, bring something special to a 
workplace. That’s probably why one soon won’t be  
able to see the wood for the shes at Mondi, with 
women chopping down stereotypes in almost all  
areas – as CFO, procurement director and heads  
of safety, nursery management, human resources  
and communication.

‘If we can infuse our workplaces with a deep 
appreciation of diversity – of race, age, gender, religion 
and sexual preference – we will triumph,’ says Viv. 
‘Women hold positions as artisans and foresters in our 
operations, but we’re particularly proud of the progress 
they’re making in key management positions.’ 

To those working their way up, she says: ‘Pursue 
your dreams, focus on your own growth and 
development, seek feedback and remain ‘’work in 
progress’’.’

Her main goals, she concludes, are to remain 
courageous and kind, qualities she obviously has 
in abundance, having steered her company to its 
enviable position in the corporate community. 

Maybe her seagull analogy isn’t that far-fetched – 
both are known to ascend to great heights no matter 
what the flying conditions.

In this month’s focus on prominent 
women in the print and packaging 
sectors, SuSan unSworth catches up 
with packaging and paper industry 
advocate, and Mondi South Africa 
CEO, ViV McMenaMin.

11_WomenInPrintAndPkg_PPMNY19.indd   11 2019/01/15   12:37 PM
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Along with Pierre Pienaar, WPO 
president (second from right), other 
WPO executive members present  
at the meeting at UNIDO’s Austrian 
headquarters were Antro Säilä 
(Finland), VP sustainability; Luciana 
Pellegrino (Brazil), VP marketing; 
Johannes Bergmair (Austria), 
general secretary; and Soha 
Atallah (Lebanon), VP conferences, 
exhibitions and awards.

WPO reinforces partnership  
with UNIDO
MEMBERS of the executive team of the World 
Packaging Organisation (WPO) recently 
participated in a meeting at UNIDO (United 
Nations Industrial Development Organization) 
headquarters in Vienna (Austria) to discuss the 
next step in the partnership established a year 
previously.

According to WPO president, Pierre Pienaar, it  
was a productive and constructive meeting. ‘We’ve 
mapped opportunities with positive outcomes for the 
next 12 to 24 months,’ he reports. ‘It’s encouraging to 
realise what’s possible when two global organisations 
work in synergy,’ he comments.

To recap, it was in November 2017 that WPO  
and UNIDO signed a Memorandum of Understanding 
for strategic cooperation in the field of packaging 

capacity building. The purpose, according to the MOU, 
was ‘to achieve the mutually-declared objectives of 
UNIDO’s mandate for inclusive sustainable industrial 
development’.

Cooperation is planned in three areas: development 
and implementation of specialised training and 
capacity-building; setting-up national packaging 
centres in developing countries to provide services, 
such as packaging design and packaging training;  
and the promotion and organisation of student and 
industry packaging competitions.

This partnership was based on the success of 
UNIDO’s initiative in Lebanon that resulted in the 
establishment of the Lebanese Packaging Center 
as a private-sector resource dedicated to supporting 
Lebanese industries in the area of packaging. 

W
PO

 N
EW

S

WPO launches position papers
TWO new position papers have been issued as part of WPO’s commitment to spread packaging 
knowledge throughout the global industry.

‘Packaging Technology & Design’, written by WPO president, Pierre Pienaar, focuses on the importance 
of packaging technology and engineering as pillars in the development of good packaging. The author also 
reinforces the importance of packaging education for sustainable development.

The second paper, ‘Packaging & Trade’, written by Kofi Manso Essuman, demonstrates that demand for  
and use of packaging has been growing rapidly and is closely linked with the performance of global trade. 

Position papers can be downloaded from the WPO website www.worldpackaging.org.

12_WPO News_PPMNY19.indd   12 2019/01/15   2:43 PM
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Binning plastic: the answer  
is not what you think
IN LATE OCTOBER, a 610m floating pipe 
connected to a huge net arrived at the Pacific 
Ocean Garbage patch to begin cleaning up the 
world’s largest floating plastic waste island.  
The organisation responsible for the pipe’s design, 
the Ocean Cleanup Foundation, hopes to eliminate 
the rubbish by trapping it in the U-shaped pipe, 
and discarding it every few months.

Against the backdrop of that news, Tim Stewart, 
executive: packaging at Novus Holdings, investigated 
the issue of plastics pollution and asked the pertinent 
question: What really needs to change?

‘We tend to blame plastics for polluting the 
environment, but the way we’re using plastics may  
well be the problem,’ Tim remarks.

As he relates, Plastics SA ascertained that the 
primary pollutants found on our beaches during 2017 
were food wrappers, plastic containers, bottle caps 
and lids, a trend that can only be attributed to human 
behaviour that needs to change. 

‘Plastics are valuable as they make our lives easy, 
but they must be disposed of responsibly to avoid 
filling up landfills, clogging waterways and oceans,’ 
Tim continues.

‘Litter is a threat to our tourist industry which, in turn, 
could threaten job security. In addition, our takeaway 
culture has seen an increase in the use of single-use 
plastics. But how can the waste problem be fixed?’  
Tim asks. 

‘Clearly, education is the first step,’ he says. ‘We 
have to accept that behavioural change is required. 
Plastics will always be around. It’s our responsibility 
to commit to correct disposal or recycling instead of 
simply allowing used plastics to be dumped on our 
streets. A litter-free society begins with individual 
attitudes and behaviour.’

Are we recycling enough?
As Tim points out, Plastics SA recently released 
plastics recycling figures for 2017 and for the 
seventh year running plastics recycling in South 
Africa continued to grow. In fact, with a recycling rate 
of 43.7%, South Africa outperforms Europe where 
the rate is 31.1%, a situation that’s attributed to the 
financial imperative to recycle in South Africa.

‘Essentially, we have to become more responsible 
with the materials we use, and therefore recycling is 
absolutely necessary as the population grows. Local 
retailers are playing their part in reducing plastics 
waste, introducing alternatives for single-use plastic 
bags. However, all materials used (plastic, paper, 
cotton) have an impact on the environment,’ he insists.

In fact, a recent study by the Danish Environmental 
Protection Agency finds that, contrary to popular belief, 
plastic bags are kinder to the environment than many 
other reusable bags, particularly cotton bags.

When people assume that cotton bags are better  
for the environment, they don’t take the entire 
production cycle into account. ‘For example, more  

than 20 000 litres of water can be used to produce  
1kg of cotton,’ Tim points out.

In fact, the study noted, cotton bags have the worst 
impact on the environment; an organic cotton bag 
has to be reused 149 times to make up for negative 
production methods. On the other hand, plastic bags 
made of LDPE have by far the lowest environmental 
impact. 

‘At ITB Plastics, we produce 100% recyclable LLDPE 
bags. These bags, made from recycled materials, are 
thicker and more robust than ordinary grocery bags; 
they can be used up to 200 times before being handed 
in for responsible recycling.’

Plastics: the environmental hero
As Tim sums up, a shift in perception and behaviour 
can go a long way towards fixing the problem of 
plastics pollution. For this to work, however, all 
stakeholders have to work together.

Plastics offer many benefits and their use contributes 
greatly to job creation and South Africa’s economy. 
Making better choices through not discarding single-
use plastics, recycling and using plastics responsibly 
all plays a part. 

As Plastics|SA’s Anton Hanekom recently remarked: 
‘Plastics really can become the environmental hero.’

According to Tim Stewart, MD of ITB Manufacturing (now part 
of Novus Holdings’ packaging operations), plastics tend to be 
blamed for polluting the environment. However, he contends, 
the way they’re being used and disposed of is really the 
problem.
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Reflecting the unparalleled professionalism 
of IPSA’s national chairman, Susi Moore, and 
Gold Pack chairman, Bill Marshall, the evening 
was a slick and highly-enjoyable affair. 

Glitzy Gold Packs . . . again

OVER the last four decades, in composing  
reviews of successive Gold Pack events, I must 
have used up every gold-related analogy and 
synonym in the lexicon! 

So, yes, once again, it was a glittering occasion. 
And, for the third time, Sandton’s Inanda Club 
provided a 24-karat backdrop for this dazzling event 
that fixes yet another gold-plated feather in the 
Institute of Packaging SA’s over-populated cap!

In a nutshell, Gold Pack provided (as it always 
does) great excitement as victorious entries 
were named, and an unparalleled opportunity for 
interaction along the length and breadth of the 

packaging chain – suppliers, converters, brand 
owners, retailers and the packaging press, as 
embodied by the team from PPM. 

Enclosed with our Festive Issue 2018 was a 
brochure containing details of award winning packs.  
In this issue we pay tribute to the jubilant teams  
behind those winning entries.

But first a word about the programme’s sponsors, 
without whose generous financial support this 
glamorous and ambitious event would simply not  
be possible. The packaging industry as a whole  
should be immensely grateful to the companies  
and organisations whose logos appear below.

Here’s PPM’s review of the 2018 Gold Pack event. Words by Gill loubser; 
pictures by Clive Glover.

14-24_GoldPack_PPMNY19.indd   14 2019/01/15   1:18 PM
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The overall Gold Pack Trophy for 2018 and the Best in Rigid Plastics accolade went to representatives of Olympic Paints and 
Koogan Plastics, recognising the innovative Flip ‘n Roll 20-litre square-shaped paint bucket with its flip-top lid for convenient use  
as a paint tray. 

RPC Astrapak team members and their customers celebrated 
multiple awards.

The star of the show . . .

RPC Astrapak takes five

The RPC Astrapak group was highly successful. The 
Consupaq business alone took four awards – silver 
and bronze in the Health & Beauty category for tubes 
for Nutriwoman Derma Care and Rooibos Spa Shower 
Body Butter and Hand Butter respectively, plus two 
finalist citations for a TREsemmé Shampoo bottle 
using 25% RHDPE (Health & Beauty) and for First 
Choice Dessert Topping tubes (Food). 

14-24_GoldPack_PPMNY19.indd   15 2019/01/15   1:18 PM
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RPC Astrapak Consupaq’s 
Angela Manning, Candice 
Mitchell, Belinda van Pletzen  
and Berika de Vries were over 
the moon with their four awards.

▲ Susi Moore (right) presented the Best in Glass accolade to ABInBev’s Pieter DeWaal and Consol’s Zoë François.
▲► Two gold medals were jubilantly displayed by Consol’s Bobby Lawrenson (right) and ABInBev representative, Pieter DeWaal.

Also featured among Food category 
winners was another RPC Astrapak 
division, Marcom Plastics, winning a 
gold medal for Rama's metallic in-mould 
labelled tubs.

This winning pack represents a major 
breakthrough in in-mould labelling 
technology, described fully in an article 
‘Anatomy of a winner’ on page 68.

RPC Astrapak was also named as 
one of two converters (the other being 
Golden Era) for the gold-winning range  
of Satiskin shower gel dispensers. This 
pack also went on take the silver award  
for the Best in Flexible Packaging.

Another multiple award winner was Consol Glass, 
receiving top honours in the Alcoholic Beverages and 
Best in Glass categories for the Hummer: a one-litre 
returnable amber bottle developed for ABInBev’s 
Castle Lager and Carling Black Label.

As the judges noted, South Africa’s first one-litre 
amber returnable glass bottle recognises the country’s 
deeply entrenched culture of sharing, and is perfect 
for mainstream beer drinkers who like to share with 
friends; and, once empty, is designed to fit into its  
own returnable crate, simplifying return.

Consol Glass also took silver in the Best in Glass 
category for an innovative 910ml returnable bottle 
developed for ABInBev’s Castle Lite – the first returnable 
premium beer bottle to feature a resealable screw top. 

Three more Consol Glass products were finalists – 
glass bottles for Barker & Quin’s Tonic Water, E-Snell’s 

Firstwatch Whisky and Distell’s Olof Bergh Brandy 
A new smaller bottle for Barker & Quinn afforded the 

brand unprecedented access to new markets, such as 
the restaurant market, where the 200ml glass bottle is 
the perfect serving size. As the craft gin and tonic trend 
continues to explode, Barker & Quin, firmly established 
as a premium product with superior taste, has met the 
continuing need for innovation with this new bottle. 
Importantly, as glass is sustainable, tonic is as great 
for the environment as it is for gin drinkers.

In South Africa’s highly-cluttered value-for-money 
whisky segment, Firstwatch Whisky needed to stand 
out against competitors and create an aspirational 
brand image. The new 750ml and one-litre glass 
bottles are evocative of finest American whiskies,  
with colours tweaked to add a touch of modernity.

Developed for Olof Bergh, Consol’s lightweight 

Classy glass winners
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narrow-neck press and blow (NNPB) bottles combine 
the features of four 750ml spirit and aperitif returnable 
bottles into one stock-keeping unit (SKU). This NNPB 
bottle not only reduces the number of SKUs it also 
reduces changeovers on production lines, in turn 
improving efficiency and reducing costs. This is the 
first NNPB spirit bottle to be introduced into the local 
market, creating a launchpad for future innovations. 

Dale Carolin, Consol’s senior executive (Marketing 
& Business Development), is pleased with this 
acknowledgement of Consol’s continued emphasis 
on partnering with customers to provide innovative 
packaging. ‘These accolades are a much-appreciated 
affirmation of Consol’s enduring commitment to 
packaging innovation and exceptional production 
standards,’ he remarks.

Double Gold for Dairypack Tubs

Celebrating the success 
of the Spread Delight! 
tub – South Africa’s first 
tub with an in-mould label 
successfully applied to 
concave sides and across 
the lid’s dropdown tab 
(facilitating opening) – was 
Lancewood’s Morné Muller 
(second from left) and 
members of the Dairypack 
Tubs/Polyoak Packaging 
team: Karl Lambrecht, Barry 
Sharp and Dennis Stewart. 

Since 2013, Dairypack Tubs (a 
division of Polyoak Packaging) 

has consistently won Gold Pack 
awards for its IML (in-mould 

labelled) packs. And this year was no exception: the 
company took two gold medals – one for Lancewood's 
latest IML tub for Spread Delight! and another for 
Star Gate Innovations' breakthrough coffee drink, Ella 
Cappuccino. The latter also won silver in the Best in 
Rigid Plastics substrates category.

The Lancewood Spread Delight! tub is South Africa's 
first example of IML successfully applied to concave 
sides and across the lid's dropdown tab (to assist 
opening). Advanced injection-moulding technology  
has also allowed for true thin-walled sections, creating 
a lightweight, uniquely-shaped pack that doesn't panel 
when hot-filled. 

Another first for South Africa is the IML barrier 
tub suitable for retort at high temperatures without 
distorting, which extends shelf life of preservative-
free, ambient espresso contents for up to six months. 
Inside the Ella Cappuccino tub is a foaming device, 
cleverly shaped as an ambigram of the Ella logo. 

This device was designed for 
easy insertion, maximum froth 
creation when shaken, and 
complete emptying when 
pouring. Both packs are fully 
recyclable.

In addition both went 
on to be recognised by 
WPO in the 2019 WorldStar 
Packaging Awards (the only 
awards made for entries from Africa!).

Comments Karl Lambrecht, Dairypack 
Tubs CEO: 'We've dedicated a great 
deal of time and effort to mastering IML. 
Our ongoing investments in world-class machinery and 
constantly sharpening our skills gives us the edge. 

'Ultimately,' he continues, 'success is determined 
by whether we deliver what the customer requires. 
Such projects don't happen overnight. They require 
authentic partnerships as a basis for collaboration 
and exploration of what's possible. We're proud to be 
delivering packaging "firsts" for South Africa that are 
homegrown, developed and manufactured locally.'
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Mpact Corrugated was another multiple award winner … 
five in all. 

The Fishaways Family Sharing meal carton 
produced by the Gauteng plant took three awards – 
gold in the Secondary & Transit Packaging, gold for 
Sustainability, and silver in the Best in Paper substrate 
category.

Another silver medal was awarded in the Secondary 
& Transit Packaging category for the Devil’s Peak box 
produced by Mpact Corrugated Western Cape, while 
the Steers Perfect Four Sharing pack produced by 

Mpact Corrugated Gauteng received a bronze 
medal in that section.

Mpact Corrugated shines 

▲ Bagging the gold 
medal in the Transit & 
Secondary Packaging 
category were Mpact 
Gauteng’s Wouter Heunis, 
Alberto da Costa and Sandy 
Rowles. The winning entry, 
the Fishaways Family Sharing 
meal carton, also took gold for 
Sustainability and silver for Best  
in Paper.

► With Clover’s Sunet Mouton (second from right)  
were members of the Nampak Rigids team celebrating 
their double silver win – Mxolisi Khutama, Hennie  
du Plessis, Leroy Thangamuthu and Clinton Farndell.

Having taken a silver medal in the non-alcoholic 
beverages category, Nampak Rigids went on to 
garner the silver award for sustainability for the 
Nestlé Pure Life 500ml mineral water, the lightest 
PET bottle for its size in South Africa, with bottle 
weight reduced from 17g to 12.5g.

Sustainability recognised

14-24_GoldPack_PPMNY19.indd   21 2019/01/15   1:19 PM



www.hitechinks.co.za

Gauteng
57 Brunton Circle, Founder View South  
Tel: +27 010 595 1666
Email: info.jhb@hitechinks.co.za

Durban
4 Teakwood Road, Jacobs
Tel: +27 31 465 0601    Fax: +27 31 465 0890
Email: info.dbn@hitechinks.co.za

Cape Town
9 Moody Ave, Epping 1
Tel: +27 21 532 0323    Fax: +27 21 532 2460 
Email: info.cape@hitechinks.co.za

Pe
nQ

ui
n1

26
17

C

M

Y

CM

MY

CY

CMY

K

12617 hti opaltone print ad.pdf   1   2013/02/28   3:38 PM

Specialising in 
Flexo and Gravure Inks

High quality ink solutions for flexographic and gravure 
printing is a language HTI speaks and understands well.  
We are the ultimate supplier of smart ink requirements 
linked to exceptional value and delivery from our friendly 
and service-skilled staff.
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Constantia Flexibles Pouch Dynamics hits gold

Double strike for ITB

Taking Gold for Montego Pet Nutrition’s 
Field + Forest flat-bottom pouches in the Pet 
Food category and in the Flexible Packaging 
substrate section were Constantia Flexibles 
Pouch Dynamics, Novaflex and Montego. 
Celebrating this double gold were Zanita 
Cooper and Bessie Zastrau (Neighbourhood 
Creative), Marco van Jaarsveld, Wilfred 
Cawood and Johan van Jaarsveld (Montego), 
Matt Cooper (Neigbourhood Creative), Cliff 
Augustyn (Pouch Dynamics), Francois 
Terblanche and Johan Barnard (Novaflex), 
Gerald Frank (Hi Tech Inks), and Heinz 
Prospech (Pouch Dynamics).

ITB Plastics (now part 
of the Novus group) 
was a double winner in 
the Pet Food category, 
taking silver and bronze 
respectively for the 
visually-appealing and 
highly-functional Bobtail 
1.5kg and Feline Cuisine 
2kg bags. Enjoyiung the 
limelight were Micheline 
Locke, Trevor Davies, 
Tim Stewart, Selvan 
Naicken, Cara Anderson 
and Peter Metcalfe.
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Specialising in 
Flexo and Gravure Inks

High quality ink solutions for flexographic and gravure 
printing is a language HTI speaks and understands well.  
We are the ultimate supplier of smart ink requirements 
linked to exceptional value and delivery from our friendly 
and service-skilled staff.
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Tropic’s twofold finalist status

Students recognised

Tropic Plastic & 
Packaging took two 
finalist awards in 
the Transit category, 
recognising the 
shrinkwrap for 
ABInBev's 12 x 500ml 
pack of Castle Lite 
and for Heineken's 
24 x 440ml pack of 
Windhoek Lager 
Draught.

▲ Hi-Tech Inks is one of Gold Pack’s valued sponsors. See here congratulating Tropic Plastic & Packaging’s Shad Rashid and Ismail 
Simjee on their double finalist status were HTI’s Graham Palmer, Leon Govender, Kevin Palmer and Victor Samuels. 

Although the IPSA Student Gold Pack Awards had already been presented at a separate ceremony (see PPM Festive 2018), the 
victorious students were again lauded at the Gold Pack Awards. (Left) Gunnar Sigge, head of the Department of Food Science at 
the University of Stellenbosch, received the SAAFoST-endorsed award from Bill Marshall on behalf of overall winners in the Food 
Science category. The winning entry came from a University of Stellenbosch team – Liza Cloete, Kyle Corbett, Layken Curnow,  
Sarah Kang, Lebo Mahlangu, Sebastian Orth, Stephanie Phelps, Emma van der Merwe and Jo-Mar Venter – for their Easy Beans, 
bean balls with chakalaka sauce. (Centre) Gold trophy winner for Packaging Technology and Best in Project One was the Lego 
Marvel Supersip created by Jamiel Soeker (IPSA Western Cape). He received the trophy from sponsor Sven Smit of Specialised 
Exhibitions Montgomery. (Right) Overall winner in the Graphic Design category and Best in Project Two was Jason Chan (Nelson 
Mandela University) for his Little Bakers design. He received his trophy from category sponsor, Sappi’s Craig Zorab.
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Clearly delighted with 
the success of the event 
were the three FTASA 
musketeers – Erich Kühl, 
executive secretary; Derek 
Murison, president; and 
Bill Marshall, judging 
chairman – who, year after 
year, ensure that the Print 
Excellence Awards are a 
shining beacon among 
South Africa’s flexographic 
printing fraternity.

Hail to our flexo champs

WHILE PPM’s last issue (Festive 2018) included 
the brochure detailing the winning entries in last 
year’s FTASA Print Excellence Awards, we now 
take a peek at the teams behind these success 
stories. 

Which printers hit the top spots in the various 
categories? Which presses gave the best results? 
Who were the leading ink suppliers? Which plates 

came out tops? And who were the victorious 
platemakers? Answers to these varied questions are 
revealed in the tabulation on page 38, and are fleshed 
out in the following report.

But first, as with the Gold Pack Awards (page 14), we 
must acknowledge the key role played by the sponsors, 
whose generous support makes the awards programme 
a viable exercise. Their logos appear below:

Compiled by Gill loubser, this review celebrates the outstanding 
achievements of winning printers in the 2018 FTASA Print Excellence 
Awards with a particular focus on suppliers who contributed to the 
‘dream teams’. Photography courtesy of Clive Glover.

manufactures a wide range of purpose-made 
printed polyethylene packaging products at 
its factory at Riverhorse Valley, Durban:

•    Bottom Seal & Side Seal Bags
•    Back Seal Pouches
•    Form Fill & Seal Sheeting (FFS)
•    Printed BOPP Film & Other Substrates
•    Laminated Printed Bags
•    Rigid Handle Bags
•    Patch & Loop Handle Bags

For more information contact us:
Tel 031 533 8500
Email  info@dbcplastics.co.za

www.dbcpackaging.co.za
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PRINT EXCELLENCE
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Presenting the Best on Show trophy was Kevin Cronje of Kemtek (sponsor) to proud recipients from DBC 
Plastics – Sloan Lang, Praveet Aniruth, Michael Parkinson and Alex van Heerden. And receiving gold from 
Brett Pollock of Polyflex (sponsor of the wide-web flexible packaging categories) was DBC’s Rogon Robertson. 
Judges praised the excellent register, brilliant colour and vibrant halftones of this exceptional entry.

DBC does it again! 
Repeating its stellar 2017 performance, and once again taking the Best on Show accolade, DBC Plastics also 
received three gold medals, one silver medal, two bronze medals, plus an extra finalist citation, in various flexible 
packaging categories.

The gold medals recognised the stunning packaging for Truda Go-Slo’s Chilli Tomato Puffs, Beeno’s dental 
rolls and Spar’s Crispy Rice Puffs; the silver was awarded for Manhattan Popcorn’s packaging; and bronze went 
to Spars High Fibre bran flakes and Garden Feast parrot food. All these exceptional substrates were printed on 
Uteco Onyx presses, using DuPont Cyrel Easy plates supplied by Polyflex, and inks from Hi-Tech Inks. 

manufactures a wide range of purpose-made 
printed polyethylene packaging products at 
its factory at Riverhorse Valley, Durban:

•    Bottom Seal & Side Seal Bags
•    Back Seal Pouches
•    Form Fill & Seal Sheeting (FFS)
•    Printed BOPP Film & Other Substrates
•    Laminated Printed Bags
•    Rigid Handle Bags
•    Patch & Loop Handle Bags

For more information contact us:
Tel 031 533 8500
Email  info@dbcplastics.co.za

www.dbcpackaging.co.za
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◄ FIL’s Sandy Kearney and 
Justine Bufe received gold 
awards for the Absolut Vodka 
and Clover Super M shrink labels 
respectively from category 
sponsor, Flint Group’s Phillip 
Rawlins.

▲ Gold went to SA Label Printers for the p-s label for RS-
500 engine oil. Receiving the award from category sponsor, 
Gary Weyman of DuPont Advanced Printing, were Rishern 
Rambakus of Klenz Chemicals and SA Label’s Randhir Panday.

▲ It was no wonder that Mark Andy’s local partner, 
SArepco’s Paul Bouwer was smiling, with so many 
Mark Andys featuring among the presses used by 
medallists in the narrow-web categories. Here, as a 
sponsor, he presented KB Labels’ Bill Jordaan and 
Robert du Preez with a gold medal for the Nando’s 
Lemon & Herb p-s label, printed on a Mark Andy using 
DuPont Cyrel plates and inks from Flint Group.

◄ One of three joint gold winners in the shrink 
labels category was Multi-Color Corporation for 
Clover’s promotional Christmas pack, printed on a 
Mark Andy press. MCC’s George Duffield and Bryan 
Steyn received the trophy from sponsor Flint Group, 
represented by Phillip Rawlins.

Mark Andy turns up trumps 
Among top scorers in labelling categories were printers using Mark Andy narrow-web presses.

For instance, one multiple award winner was First Impression Labels (FIL), whose Mark Andy P7 press 
contributed greatly to the company’s success in garnering gold and silver for shrink labels for Absolut Vodka 
Khuli Chana and Go Nutz Gourmet Almond & Whey protein, as well as gold and bronze for the wraparound 
label for Clover Super M Chocolate and the lidding for Lancewood yoghurts respectively – all using DuPont 
Cyrel plates from Acme Graphics and inks from Flint Group. And yet another silver medal went to FIL for the 
wraparound label for BMS Smoked Viennas, this time using Flint FAH plates processed by Repro Flex.

Also taking multiple awards using its Mark Andy 2200 press was SA Label Printers, receiving gold, silver and 
bronze medals and three further finalist certificates for top-class labels, in all cases using DuPont Cyrel Easy 
plates and inks from Flint Group.

FLEXOGRAPHIC
PRINT EXCELLENCE

AWARDS

Tel: 011 805 4811 • e-mail: LPS@Sarepco.co.za
www.sarepco.co.za
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Thinking outside, inside and way-beyond...

...carton & corrugated boxes, flexible packaging, labels and displays 

by proudly representing the worlds’ leading manufacturers of 

printing, converting and finishing equipment.

Passionate about packaging...

Sales and Service

Tel: 011 433 2686  •  Fax: 011 433 1610

bruce@beswick.co.za     www.beswick.co.za

Wishing you a happy and prosperous Diwali
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Bobst is master of the board 
While Mark Andy presses were clear frontrunners among presses used by narrow-web gold medal winners, Bobst 
Masterflex was out front when it came to those used for printing award-winning paper and board packaging.

Leading the way among corrugated printers was the Mpact group, taking five gold medals plus two bronze medals. 
One of Mpact’s five gold medals went to the box for 24 x 500ml bottles of Safari Lager, printed by Mpact Pinetown 

on a Bobst Masterflex, using MacDermid plates, supplied locally by TAD Printing Products and processed by Polyflex, 
and inks from Eagle Ink Systems. 

All using exactly the same mix of press, plates and inks, another three golds went to Mpact Pinetown for boxes 
for 24 x 330ml bottles of Budweiser, two different sized boxes for Phoenix Beer, as well as two bronze medals 
recognising a box for 24 x 330ml bottles of Stella Artois and a five-litre bag-in-box for Konduto tomato juice.

The fifth gold winner in the Mpact stable was Mpact Operations Overboard – again using a Bobst Masterflex press 
– for the box for ZZ2 Karas dates. Here the plates were DuPont, processed by Flexographics, and inks were from 
Siegwerk.

▲ Martin Atwell of sponsoring company Beswick Machinery presented the gold trophy for 
the Safari Lager pack to John Perreira of Mpact Pinetown – an excellent example of the 
quality print achieved using a Bobst Masterflex press.

▲► Golden Era Printers achieved two gold medals and a silver medal in the folding cartons 
category, using its Bobst Lemanic presses. Aswin Nayajk received the gold trophy for 
Kelloggs Coca Pops carton from category sponsor Sun Chemicals’ Brad Boyd.

▲ As in past years, Universal 
Paper & Plastics starred in the 
paper products category with its 
stunning designer napkins. Seen 
here receiving one of two gold 
medals from PPM’s Nici Solomon 
is Universal’s Jonathan Sher.

▲ When it came to paper bags and sacks, Taurus Packaging hit the 
high spot, with one gold, two silver and two bronze medals for bags 
printed on its KBA Flexotecnica press. Looking pleased to receive the 
gold trophy (recognising Bokomo’s white bread flour bag) from Hayley 
Palmer of sponsoring company Hi-Tech Inks was Taurus Packaging’s 
owner Johann van Deventer.

FLEXOGRAPHIC
PRINT EXCELLENCE

AWARDS

Thinking outside, inside and way-beyond...
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Challenging gravure for flexible packaging 
TAD Printing Products, in collaboration with MacDermid Graphics Solutions, sponsored the flexible packaging 
section for narrow-web printing on a wide-web press. Gold winner in this category was the pack for Enterprise 
bacon, printed on a Bobst Gidue Athena press using MacDermid ITP plates, processed by Raised Image, and 
inks from Millian Ink. Taking silver and bronze was Packaging World for Woolworths Prawn Cocktail snack 
packaging and Hand Cooked crisps respectively, using its Windmöller & Hölscher Miraflex S press, Flint FTF 
plates processed by Repro Flex, and inks from Flint Group.

◄ Delighted with their 
joint success were 
Tiger Brands’ 
Letlhogonolo 
Ramorei; Adrian 
Gildenhuys and 
Leaticia Vuurman 
of TAD Printing 
Products; Colpak’s 
Gary Smith; Tiger 
Brands’ Meghan 
Draddy and Mpumi 
Motsabi; and Colpak’s 
Shivern Reddy and 
Dianvo Coleske.

◄ TAD’s Adrian 
Gildenhuys 
bestows gold and 
silver medals on 
Packaging World’s 
Chris Burnand 
recognising 
flexo printing 
that challenges 
gravure.

◄ Tropic Plastic 
& Packaging 
was among the 
deserving finalists 
in the wide-web 
flexible packaging 
category, 
recognising 
shrinkwrap for the 
Carlsberg Twilight 
six-pack, superbly 
printed on a 
Comexi press, 

using Flint FTF 
plates supplied 
by Repro Flex 
and inks from 
Hi-Tech Inks. 
Receiving his 
certificate 
from category 
sponsor, 
Polyflex’s 
Brett Pollock, 
is Tropic’s 
Ismail Simjee.

▲ Thomas Reinking of sponsoring company 
CV Pak & Print delivers gold to Terence Saul 
of Aluminium Foil Converters for the lidding of 
Suncrest Go Kids yoghurt tubs. 

FLEXOGRAPHIC
PRINT EXCELLENCE

AWARDS
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Transpaco Flexibles manufactures a large variety 
of plastic bags in LDPE and HDPE material.
• Vest Type Carriers
• Boutique Bags
• Plain and Printed Tubing and Sheeting
• Complete Back to School range - branded Jiffy
• Refuse Bags and bin liners
• Agri Bags

T +27 11 887 0430 • www.transpaco.co.zaKonica Minolta South Africa, a division of Bidvest Office (Pty) Ltd

Labels are processed easily and efficiently with Konica Minolta's digital label press.  A variety of label substrates can be utilised, 
including; self-adhesive paper (both gloss and matt), YUPO, PET and PP.  An extended list of substrate from all the major media 

suppliers are available to maximise your press utilisation. With no priming or coating requirement, product flexibility and productivity 
will improve profits and promote quick turnaround times.

Konica Minolta South Africa has service centres throughout South Africa all adequately stocked with a variety of consumables as 
well as spare parts. In addition, these local service centres are fully supported by highly skilled technicians, to minimise downtime.

For more information email labelprint@kmsa.com.

DIGITAL LABEL PRESS

OVER

250
GLOBAL 

INSTALLATIONS
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▲ Last but not least, we have to thank Leon 
Minnie of Konica Minolta for (once again!) 
sponsoring the digital printing of brochures 
for presentation to guests at the awards 
function. He’s seen here with PPM’s Susi 
Moore, Nici Solomon and Malissa Spies.

FLEXOGRAPHIC
PRINT EXCELLENCE

AWARDS

▲ Top spot for wide-web line/tone printing of flexible 
packaging went to Transpaco for the superb ink laydown 
on a surprise bag for Tupperware. With Sue Weldon (centre) 
Tupperware’s marketing manager are members of this 
‘dream team’ – Transpaco’s Ryan Malan, Bridget Williamson 
and Lorraine Simpson, and Nic Gray of Africa Stereos.

Transpaco Flexibles manufactures a large variety 
of plastic bags in LDPE and HDPE material.
• Vest Type Carriers
• Boutique Bags
• Plain and Printed Tubing and Sheeting
• Complete Back to School range - branded Jiffy
• Refuse Bags and bin liners
• Agri Bags

T +27 11 887 0430 • www.transpaco.co.zaKonica Minolta South Africa, a division of Bidvest Office (Pty) Ltd

Labels are processed easily and efficiently with Konica Minolta's digital label press.  A variety of label substrates can be utilised, 
including; self-adhesive paper (both gloss and matt), YUPO, PET and PP.  An extended list of substrate from all the major media 

suppliers are available to maximise your press utilisation. With no priming or coating requirement, product flexibility and productivity 
will improve profits and promote quick turnaround times.

Konica Minolta South Africa has service centres throughout South Africa all adequately stocked with a variety of consumables as 
well as spare parts. In addition, these local service centres are fully supported by highly skilled technicians, to minimise downtime.

For more information email labelprint@kmsa.com.

DIGITAL LABEL PRESS

OVER

250
GLOBAL 

INSTALLATIONS
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Plates Platemaker Ink supplier Press manufacturer

Best on show DuPont Cyrel Easy Polyflex Hi-Tech Inks Uteco Onyx 810

S-A labels (line/tone) DuPont Cyrel Easy In-house Flint Group Mark Andy 2200

S-A labels (process) DuPont Cyrel In-house Flint Group Mark Andy 2200

Labels shrinkable  
(line/process)
(joint gold)

DuPont Cyrel Acme Graphics Flint Group Mark Andy P7

DuPont Cyrel Polyflex Sericol Mark Andy

Asahi Top In-house Flint Group Gallus EM-430

Labels – wraparound,  
stretch & other (line/process) DuPont Cyrel Polyflex Flint Group Mark Andy P7

Corrugated – uncoated – 
inline case-maker or  
printer/die-cutter (line/tone)

Asahi DSH Africa Stereos Eagle Ink Systems Martin 924

Corrugated – uncoated – 
inline case-maker or  
printer/die-cutter (process)  

MacDermid Polyflex Eagle Ink Systems Bobst Masterflex

Corrugated – coated –  
inline case-maker or  
printer/die-cutter (line/tone)

MacDermid Polyflex Eagle Ink Systems Bobst Masterflex

Corrugated – coated  –  
inline case-maker or  
printer/die-cutter (process)
(joint gold)

MacDermid Polyflex Eagle Ink Systems Bobst Masterflex

Corrugated – coated –  
offline printer (process) DuPont Flexographics Siegwerk Bobst Masterflex

Folding cartons –  
coated  (process) Asahi Top In-house Flint Group & Sun 

Chemical
Bobst Lemanic Flexo 
82F

Paper products – uncoated  
(line/tone) Unknown Flexogravur 

(Germany) Universal Inks Hobema

Paper products – uncoated 
(process) Unknown Flexogravur 

(Germany) Universal Inks Hobema

Paper products – coated (process) DuPont Cyrel In-house Flint Group Mark Andy

Paper bags & sacks (line/tone) Asahi Polyflex Sun Chemical Flexotecnica 

Paper bags & sacks –  
uncoated (process) DuPont Cyrel Polyflex Sun Chemical Windmöller & 

Hölscher Miraflex C
Flexible packaging – 
narrow web (process) DuPont Cyrel Polyflex Hi-Tech Inks Aquaflex

Flexible packaging – narrow-web 
on a wide-web press (process) MacDermid ITP Raised Image Millian Inks Bobst/Gidue Athena

Flexible packaging – medium-web 
on a wide-web press (process) DuPont Cyrel Easy Polyflex Hi-Tech Inks Uteco Onyx 810

Flexible packaging –  
wide web (line/tone) DuPont Cyrel Easy Polyflex Hi-Tech Inks Uteco Onyx 810

Flexible packaging –  
wide web (process) DuPont  Cyrel Easy Polyflex Hi-Tech Inks Uteco Onyx 810

Print laminated to aluminium foil Asahi Top In-house Flint Group Gallus RCS 330

This tabulation shows plates/platemakers, ink suppliers and press 
manufacturers who formed part of gold medallists’ ‘dream teams’  
in the 2018 FTASA Print Excellence Awards

FLEXOGRAPHIC
PRINT EXCELLENCE

AWARDS

25-42_PM_PPMNY19.indd   36 2019/01/15   12:41 PM



FLEXO
 FO

RUM

37www.packagingmag.co.za

NEW YEAR 2019

PMD Dies & Stereos 
has invested in an 
Esko CDI Spark 
5080. Seen here with 
PMD’s Linos Mafa, 
Engela Watson, 
Dennis Schmulian 
and Anesh Ramraj 
is Kevin Tucker, 
Kalideck Antalis 
South Africa’s 
graphics manager 
(far right).  

Investing in a digital future

ESTABLISHED in 1974, Gauteng-based Packaging 
Machine Designs (PMD) has always aimed at 
remaining in the forefront of technological 
advancements. So says MD, Anesh Ramraj, who 
adds that during the past decade, the business 
has steadily evolved from a die-making pioneer  
to a fully-fledged flexographic plate producer –  
a logical transition given the relationship between 
die- and platemaking. 

‘And now our recent investment in an Esko CDI 
Spark 5080 particularly caters to the changing needs 
of corrugated, flexible packaging and label printers, 
who demand an ever-wider spectrum of plate sizes, 
thicknesses and resolutions in order to achieve 
superior results,’ Anesh explains. ‘This large-format 
imager – the top-of-the-range model from Esko – is 
allowing us to cater for that growing market,’ he adds.

The system is South Africa’s first 5 080dpi-enabled 
Esko CDI Spark. It has been customised to meet 
PMD’s requirements that form part of the company’s 
road map designed to offer a range of innovations of 
particular benefit to printers and converters, especially 
contributing to their profitability.

Commissioning of the imager – supplied by Esko’s 
local partner, Kalideck Antalis South Africa – took 
place in September, followed a month later by the 
installation of Esko’s HD Flexo screening technology. 
Clearly, full HD Flexo certification will be next on 
PMD’s list of developments.

In addition, a 10-year maintenance contract signed 
with Kalideck Antalis will ensure the machine is 
well cared for. According to HR manager, Dennis 
Schmulian, this is a vital step. ‘One of the most 
important lessons we’ve learnt over the years is that 
preventive maintenance should be a top priority.’

PMD’s relationship with Antalis stretches back 
to 1998 and includes the installation of a Kodak 
Thermoflex Wide platesetter in 2005, the first such 
unit in Gauteng and among the earliest moves to 
CtP technology in South Africa. This long-standing 
relationship has now culminated in PMD’s latest 
investment in leading-edge platemaking technology 
from Esko.

Rivalling offset, gravure quality
Kevin Tucker, Kalideck Antalis South Africa’s graphics 
manager, takes up the story. ‘The Esko CDI Spark 
5080 HD combines high optical resolution (5 080dpi) 
with high-definition screening to produce digital 
flexographic plates that deliver outstanding quality and 
stability,’ Kevin explains.

The system offers many benefits including wide tonal 
range and colour gamut; rich, dense solids; smooth 
transitions; and a simplified overall print conversion 
process.

‘Esko offers some of the highest resolution optics  
on the South African market,’ Kevin contends. 

The Esko CDI Spark 5080 can image full-format 
plates or ablative film, or partial plates of any size. The 
plates can be as large as 1 270 x 2 032mm and almost 
8mm thick. It also features an air-supported table to 
facilitate plate loading and unloading.

As Kevin points out, flexography has always aimed 
at matching the output quality of offset and gravure 
printing. ‘Now, thanks to Esko’s HD Flexo technology, 
printers and converters can achieve consistently 
outstanding results at very competitive flexographic 
prices. This provides them with untold business 
expansion opportunities when it comes to converting 
offset and gravure jobs to flexo,’ he adds. 

A recent investment in South Africa’s first 5 080dpi-enabled Esko CDI 
Spark is allowing PMD Dies & Stereos to produce exceptional quality, 
high-definition flexographic plates, including the larger sizes required  
by corrugated printers. 
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Esko CDI HD Flexo systems are designed to provide 
quality to match their unparalleled flexibility. The 
software supports workflows for flat-top dots, and plate 
suppliers can customise various parameters to obtain 

This investment in cutting-
edge technology reflects 
our goal of striving to be 
an industry leader and 
our willingness to meet 
customers’ ever-changing 
needs.”

Esko customers take lion’s 
share of FlexoTech Awards
LAST YEAR’S FlexoTech Awards again placed 
the spotlight on the huge volumes of high-quality, 
creative flexographic printing produced by 
Esko customers using the company’s prepress, 
workflow, colour management and flexo 
platemaking solutions.

Of 50 jobs nominated for an award, 26 used Esko 
software at some point in their production process. Of 
those, seven received prestigious FlexoTech Awards. 

For instance, among winners for corrugated 
packaging was Beck’s German Brewing Heritage 
24-pack using Esko CDI Spark, submitted by Smurfit 

Kappa CRP Pre-Print; and in the post-print category 
(C flute and above) Esko’s latest XPS Crystal for UV 
exposure helped Naked Noodle Singapore to win 
an award for packaging submitted by Smurfit Kappa 
Inspirepac.

Yet another award for corrugated post-print (E and 
F flute), submitted by Stora Enso Packaging, went to 
the Gamma box for a welding helmet and respirator 
produced using Esko CDI Advance.

The annual FlexoTech Awards celebrate the best  
in production and innovation. Categories are judged 
on reproduction, degree of difficulty and print quality.

the best result from their plates. Esko’s goal with  
these innovations is to overcome the differences 
between flat and round dots and minimise the effect  
on print quality to create the best possible combination 
of dot structures on a single plate.

Anesh Ramraj agrees that HD Flexo has helped  
to raise standards in flexo printing. 

‘This latest investment in cutting-edge technology 
reflects our goal of always striving to be an industry 
leader and our willingness to meet customers’  
ever-changing needs,’ he contends. 

‘We couldn’t have chosen a better solution than 
Esko,’ he insists. ‘The CDI Spark combined with  
HD Flexo technology is the most advanced system 
on the market – and the only one that can give us 
the performance we need. And, from a consumables 
standpoint, we’re not restricted to using any particular 
plates,’ are his bullish closing words.
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Leading corporations remove 
misleading ‘go green’ claims 
AT the recent annual meeting of Two Sides’ 
country managers in London, representatives  
from Europe, North America, South America, South 
Africa, Australia and New Zealand determined to 
continue efforts to stop organisations including 
misleading, anti-print and paper messages in  
their customer communications. 

Since its inception, Two Sides’ anti-greenwash 
campaign has investigated 921 organisations worldwide. 
Of these, over two-thirds were found to be using 
unsubstantiated claims regarding paper’s impact on 
the environment, usually in breach of local advertising 
regulations. After being challenged by Two Sides,  
335 organisations removed or changed their messaging.

‘We are thrilled to be able to report the latest 
global anti-greenwash results. The Anti-Greenwash 
campaign is an important initiative because without 
our intervention no other body would hold these 
organisations to account,’ says a joint statement from 
the country managers. 

But despite the success of the campaign, and clear 
rules on using unsubstantiated environmental claims, 
greenwash tactics are still commonplace. Every day, 
new claims are brought to the attention of Two Sides, 
from some of the world’s largest companies telling 
tens-of-millions of consumers that paper is bad for  
the environment.

Common misconceptions about print and paper are 
reinforced by service providers as they increasingly 
encourage customers to switch to electronic bills 
and correspondence. The incentive to switch is often 
based on unfounded environmental claims such  
as ‘Go Green – Go Paperless’ and ‘Choose e-billing 
and help save a tree’.

Not only are these claims misleading, but the drive 
to digital is not without environmental impacts and  
also not welcomed by many consumers.  

In a survey commissioned Two Sides, over 10 000 
consumers around the globe were asked about their 
preferences for print. Key findings include: 
•  89% believe they have the right to choose how they 

receive communications (printed or electronically) 
from financial organisations and service providers

•  77% believe they should not be charged more  
for choosing a paper bill or statement

•  73% keep hard copies of important documents  
filed at home, as they believe this is the most 
secure way of storing information

•  69% agree going ‘paperless’ is not really ‘paperless’ 
because they regularly have to print out documents 
at home

•  62% agree incentives to switch to digital because  
it is ‘better for the environment’ are actually because 
the sender wants to save money

Two Sides’ country managers remark: ‘Of course, 
we recognises the benefits of digital communication 
in today’s online world, but we must not force change 
as a blanket policy on all consumers, particularly 
under the guise of misleading and unsubstantiated 
environmental claims.’

Ed’s note: In South Africa, further 
information on Two Sides is available from 
Deon Joubert, dj@za.twosides.info.

41www.packagingmag.co.za

NEW YEAR 2019

12192 - PROPAK AFRICA 2019 FP VISPROM AD 210X297 (WHERE TO PRINT).indd   1 2018/10/30   10:00 25-42_PM_PPMNY19.indd   41 2019/01/15   12:42 PM



SC
RE

EN
IN

G
 T

EC
H

N
O

LO
G

Y 
UP

D
AT

E ScreenPro, PrintFlat on show  
at Hunkeler Innovation Days
TWO innovative technologies developed by Global 
Graphics Software for inkjet presses will be on show 
at the Hunkeler Innovation Days together with case 
study examples of how they’ve been incorporated 
into workflows by press manufacturers Mark Andy 
(US) and Ellerhold (Germany). 

ScreenPro is an ultra-high-speed screening engine 
tuned to smooth out imperfections in inkjet output 
and PrintFlat reduces non-uniformity across the web, 
commonly known as the inkjet smile.  

They significantly improve print quality from inkjet 
printheads by addressing many quality defects, such 
as chaining, mottling and banding, that are difficult 
and expensive to correct mechanically. They can 
be applied to any print industry workflow either to a 
press that’s already on the market, or one that’s still 
on the drawing board and work with any RIP software 
and combination of inks, substrates, printheads and 
electronics. 

In 2018 ScreenPro was the recipient of several 
industry accolades such as the InterTech Technology 
Award, an Angel Award by Image Reports magazine, 
and featured in the year’s top ten technologies by 
Sean Smyth writing in Digital labels & Packaging.

Mark Andy uses ScreenPro on its Digital Series 
press, a single-pass UV inkjet label press. ‘The 
ScreenPro technology built in partnership with Global 
Graphics is a key development to provide streaming 
full colour VDP options to meet the print speed 
requirements of today’s latest-generation UV inkjet 
production presses,’ comments Mark Andy VP, Ray 
Dickinson. ‘We were able to seamlessly integrate 
high-speed streaming variable data into the existing 
ProWORX digital front end.’

Ellerhold, Germany’s market leader for indoor and 
outdoor advertising with an approximate 70% share of 
the German billboard market, has licenced ScreenPro 
with PrintFlat to overcome visible banding on output 
caused by variations between printheads.

Says CEO, Maximilian Ellerhold: ‘We’re looking 
forward to having ScreenPro and PrintFlat on each 
of our presses. Where quality was previously “not 
passable” for difficult jobs – for example images with 
lots of blue sky – it’s now very acceptable, even for 
the most difficult jobs. Any residual visible banding has 
been removed. We’re now achieving 100% customer 
satisfaction and have increased our market share of 
outdoor advertising products in digital printing.’
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Kemtek pursues continual growth

ALIGNING with internationally-acclaimed brands 
is one aspect of Kemtek’s continued success, 
coupled with expert sales and service support, 
and an agile and specialised national distribution 
network, annually achieving some 15 000 
deliveries.

Long-established in the lithographic, flexographic, 
digital and large-format printing and packaging arenas, 
Kemtek has evolved over time into a multi-pronged 
organisation, entrusted with channel responsibility by 
many of the world’s leading brands in the barcoding 
and labelling sectors through widespread professional 
resellers, plus 3D printing through its joint venture 
partner, Rapid 3D. 

This fast-growing enterprise also represents specialist 
additive manufacturing equipment and materials 
providers in multiple sectors including aerospace, 
automotive, manufacturing, medical, dental and 
jewellery, including pioneering brands such as EOS, 
Envisiontec, MCor and Zortrax, to name but a few. 

Global names within Kemtek’s broader portfolio also 
include Argox, Brother, Cipherlab, Datalogic, Epson, 
Flint Flexographic Plates, Honeywell, HP Indigo, NCR, 
Scodix, Seuic and Xeikon ThermoflexX. 

Keeping abreast of industry developments and potential new markets, 
plus offering the very best solutions to customers, is at the very core  
of Kemtek’s business activities. 

The HP Indigo 6900 allows converters the flexibility to produce any narrow-format label, flexible packaging, sleeve, IML, wraparound 
label or folding carton job, with fast, easy changeovers.

Providing a winning 
edge for customers 
means delivering 
the most advanced  
equipment backed by 
a total commitment to 
service excellence.”
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Creating sustainable 
value
Creating value on a sustainable basis 
is Kemtek’s marketing approach 
that’s based on developing a detailed 
understanding of markets served and, 
most importantly, the needs of the end 
user. These needs are then married to 
the technologies provided by Kemtek’s 
principal brands. 

Additionally, there’s a commitment to 
ongoing investments in leading systems 
to enhance the channel and distribution 
efficiencies, whether CRM and sales, 
procurement planning, inventory 
management, warehouse management 
or logistics. Providing a winning edge for 
all Kemtek’s customers means delivering the 
most advanced technological equipment, backed 
by a total commitment to service excellence. Kemtek 
technicians are factory trained and qualified and, 
whether for electrical, mechanical or prepress matters, 
equipment installation, preventive maintenance or 
standard service, are on call and ready to assist 
nationwide. 

Each Kemtek brand is managed by a brand 
champion and strategically promoted to target 
industries through specialised technical publications, 
online marketing, industry seminars and training 
courses, plus open houses and local and international 
trade shows.

Showcasing core strengths
A highlight in South Africa’s printing and packaging 
sector is Propak Africa, an exhibition that takes place 
every three years in Johannesburg. Attracting more 
than 200 000 international and local visitors, the show 
has long provided a successful platform for Kemtek 
to promote its world-class range of products and 
services. 

At Propak Africa 2019, special focus is being placed 
on new-generation technologies from HP Indigo, Flint 
Flexographic and Xeikon ThermoflexX.

HP Indigo has expanded its labels and packaging 
portfolio with technology solutions to drive printing 
and converting toward more flexible, productive and 
profitable digital printing of any application. ‘Several 
customers are growing fast across all segments and 
leveraging HP technology to innovate and deliver on 
brands’ evolving needs,’ comments Carl Zerle, head 
of Kemtek’s Digital Division. ‘And, with the new HP 
Indigo 6900 digital press, we’re able to offer higher 
revenue per metre, including Pack Ready for Labels 
for the production of high-resistance labels for food, 
household, chemical and pharmaceutical labels,’  
he adds.

Certified with the Intertek Green Leaf Mark, the  
HP Indigo 6900 Digital Press is manufactured carbon 
neutral, and offers reduced production waste, a 
take-back programme, and energy efficiency. The 
Regenerated Imaging Oil (RIO) system allows the 
press to be self-sustainable in imaging oil usage.

Application options include HP Indigo ElectroInk 
Silver, delivering metallic effects across a wide colour 
gamut, similar to Pantone 877; HP Indigo ElectroInk 
Invisible Blue, Green and Yellow visible under UV light 

for brand protection and promotional labels.
Taking digital finishing to the next level is the ability 

to integrate the Indigo 6900 with the HP Indigo GEM 
digital embellishment unit – a one-pass label printing 
and embellishment system for spot, tactile, foil, 
holograms, mini textures and lamination.

Additionally, the high-performance HP Production 
Pro for Indigo Labels and Packaging is included in the 
HP Indigo 6900 (as well as HP Indigo’s entire Labels 
and Packaging portfolio). Featuring five times faster 
RIP power and the Esko Colour Engine, the powerful 
Digital Front End provides extensive productivity and 
scalability for continuous digital production, allowing 
converters to scale and manage their digital production 
across multiple presses and multiple sites, increasing 
the number of jobs per day, and shortening delivery 
cycles.

Alliances go from strength to strength
In the packaging sector, Kemtek’s alliance with Flint 
Flexographic products goes from strength to strength. 
Following the successful introduction of nyloflex FTF 
flat-top digital plates some three years ago, Flint has 
extended the range with nyloflex FTF-UV plates, 
designed for high-resistance to UV-based inks, and 
nyloflex FTP for paper packaging applications such 
as multiwall sacks and liquid dairy cartons. Another 
important development between Kemtek and Flint 
Group is a distribution agreement that allows Kemtek 
to supply the full range of ThermoflexX laser imaging 
systems in South Africa.

Whether converters are producing tags, labels, 
flexible packaging, folding cartons or corrugated 
packaging, ThermoFlexX imagers are recognised 
for offering the required combination of size and 
productivity for any narrow-, mid- or wide-web 
application, and for durable design and quality 
workmanship. And all equipment is sold and installed 
according to Kemtek’s service guarantees and 
advanced technical support programme.

For more information, visit www.kemtek.co.za.

The Xeikon ThermoFlexX range of digital flexo plate imagers 
brings an array of flexibility, productivity and quality to the 
labels and folding carton sectors.
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Iheart Bordeaux – a rotary screen 
varnish is applied with a RotaMesh 
screen over flexo black, to give 
vividness and tactile properties to the 
brand name, for extra shelf-impact.  
The label also features flexo, hotfoil  
and embossing. 

This FCUK Hair & Body Wash label 
demonstrates the effectiveness 
of rotary screen for clear, vivid 
graphics whether fine or bold text. 
Here, the RotaMesh rotary screen 
is used for the opaque white and 
thin green line below brand name. 
Rotary screen was also chosen 
because of strong resistance 
against fading – an important 
consideration as product life  
can be up to 24 months. 

Photos courtesy of O
lym

pus Print G
roup, Leeds, U

K
.

Rotary screen for added-value  
label printing

ROTARY SCREEN printing is uniquely capable 
of printing thick layers of ink or varnish (5µm to 
250µm) in a single pass at relatively high speeds. 
This makes it ideal for adding high-impact and 
functional effects to self-adhesive labels and 
packaging, inline with other print processes. 

SPGPrints’ innovations that enhance quality and 
efficiency include reusable seamless nickel screens  
for high-value applications, high-definition laser 
imaging, and automated developing systems,

Added-value effects include: 
•  Rich and opaque colours, including the ‘no-label 

look’ 

•  Varnish effects – for tactile images to make 
graphics stand out vividly, and textured features  
for contrasting touch sensations 

•  Braille – 250µm screen-printed dots offer durability 
while ensuring underlying graphics remain legible

•  Metallic effects, including gold and silver inks to 
communicate heritage and luxury

•  Glitter – a new ‘Glitter Screen’ with relatively wide 
holes enables dazzling, shimmering and optically 
variable effects

•  Fine and Oriental text – high-mesh screens 
reproduce Chinese characters and pictograms  
plus legible small text

Rotary screen remains a vital label and packaging printing technique 
for distinctive branding. Hank Guitjens, SPGPrints’ commercial manager 
(Label Printing), provides a round-up of his company’s innovations that 
enhance quality and efficiency. 
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•  Security features, including optically variable inks 
and holograms

At the heart of these powerful effects is a 
continuously rotating seamless nickel screen, based 
on SPGPrints’ unique electroforming technology.

Additionally, SPGPrints provides solutions for 
every stage of the workflow, enabling printers to 
configure high-performance solutions for individual 
application needs. Seamless integration is achieved 
with compact rotary screen printing units and imaging 
systems. 

SPGPrints’ electroformed nickel screens have the 
strength to allow multiple reuse and easy handling 
with minimal risk of breakage, significantly reducing 
ownership costs. They also offer stability at speeds up 
to 137m/min.

There are two screen programmes for label and 
packaging printing applications. The RotaMesh screen, 
supplied as a cylinder and designed for integration with 
SPGPrints’ own printing modules, can be re-engraved, 
and thus used for many different jobs. RotaPlate 
nickel screens can be assembled by the printer once 
engraved, and used on non-SPGPrints printing units. 
Both screen types suit applications from coarse, tactile 
effects to fine linework and text down  
to 3-point size. 

Cost-saving potential 
Label converters are increasingly recognising the full 
cost-saving potential of the nickel screen as a way of 
reducing waste. With operator training and investment 
in digital imaging workflows, the RotaMesh screen can 
be reused as many as 20 times.  

SPGPrints’ retrofittable RSI (Rotary Screen 
Integration) units for RotaMesh screens are easily 
installed on leading makes of narrow-web presses. 
They can be specified on new machines or retrofitted 
on existing ones, and require minimal setup time. 
RSI modules can be fitted on a sliding rail system 
for effortless repositioning. Compact modules have 
repeat ranges for dedicated narrow-web printing, while 
portable cassette units can by interchanged quickly 
with other print processes.   

Digital and automated  
prepress workflows
SPGPrints’ digital screen imaging systems require 
neither film nor chemicals. They reduce manual 
intervention and deliver outstanding, repeatable quality 
at resolutions up to 5 080dpi. 

rotaLEN 7511 is a CO2 direct laser engraver for 
single-step rotary screen imaging with a 914mm 
width that accommodates the full range of RotaMesh 
screens or two RotaPlate meshes simultaneously. Files 
can be prepared with SPGPrints’ software, optimising 
control. 

The variLEX laser exposure system provides a 
single prepress workflow for HD flexo, dry-offset, 
letterpress and rotary screen printing. Ablation and 
exposure occur in one step, while accompanying 
software enhances process control and easily recalls 
repeat jobs. 

The new RotaPlate Dev & Dry developer and drying 
system further automates the RotaPlate imaging 
workflow with minimal manual input and optimum 
reproducibility.

▲ SPGPrints’ nonwoven nickel RotaMesh screens can be  
re-imaged as well as reused many times.

▼ Braille dots are created by application of 250µm-thick varnish  
using SPGPrints’ RotaMesh 75 re-imageable nickel rotary  
screen.

Fast, local  
service  
to southern Africa
WITH experience at all stages of the workflow, 
a global network of agencies and subsidiaries, 
and a record of innovation spanning five 
decades, Netherlands-based SPGPrints provides 
the level of service and ongoing support 
essential for smooth integration of the rotary 
screen process. 

Through its Cape Town and Durban-based 
distributor, ColorScreen, a fast, local supply of 
SPGPrint’s rotary screens and related consumable 
products is ensured to label printers across southern 
Africa, without import delays.

ColorScreen, with over 35 years’ experience in 
representing leading printing machine and materials 
suppliers, also provides a speedy screen engraving 
service, technical consultancy, training and a point 
of contact for installation of SPGPrints’ machine 
systems.

www.packagingmag.co.za
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Eterna-Brausse export sales director, Christal Hu (right), rings 
the bell signifying another order received following a visit to 
20 South African customers.

With Bradley Bate, MD of Alliance Machinery, who manages Eterna’s gateway to the sub-Saharan African market, are Eterna-Brausse 
MD, Johnson Xie, and export sales director, Christal Hu.

Eternal commitment  
to service excellence
SINCE Alliance Machinery took on the Eterna-
Brausse (a Bobst Group subsidiary) agency for die-
cutters, foilers and folder-gluers for sub-Saharan 
Africa in April 2012, the installed base has risen 
impressively from just a few machines to well over 
50 and, apart from South Africa, the region now 
extends to Nigeria, Democratic Republic of the 
Congo, Angola and Mauritius – adding to already 
widespread continental installations in Egypt, 
Tunisia, Ivory Coast, Sudan and Algeria.

Accompanied by Bradley Bate of Alliance Machinery, 
Eterna MD, Johnson Xie, and export sales director, 
Christal Hu, recently visited 20 long-standing 
customers in Johannesburg, Durban, Port Elizabeth 
and Cape Town to enhance their understanding of the 
local converting market.

According to Bradley, the Eterna management team 
were well-received by customers, who all reported 
satisfaction with the high quality of the equipment and 
the high level of service and support offered locally.

The visits also revealed considerable potential in the 
region, as key requirements for commercial printers 
and packaging converters alike are much the same 
– best-in-class performance coupled with fast return 
on investment – and this is where Eterna-Brausse 
and Alliance Machinery are excelling in delivering 
affordable top-class equipment, service and support 
solutions to the market.

As Bradley reports, with most printers looking to 
diversify, bring more value-adding processes in-
house, protect margins, retain market share or simply 
grow their businesses in challenging times, many are 
turning to Alliance Machinery. ‘Not only do we offer the 
right machine and total turnkey solution to newcomers 
but also offer a full closed loop system to experienced 
companies looking to advance and improve their 
efficiencies,’ he comments.  

Supporting new ventures
‘What we’re demonstrating to these converters is 
not to underestimate the value of choosing a strong 

alliance of reputable and experienced partners when 
investing in a machine (Eterna-Brausse), a die-maker 
(Laserpac), and fully-qualified, highly-skilled customer 
service and process support (Alliance Machinery),’ 
Bradley adds.

The Eterna/Alliance partnership in the supply of 
folding carton and corrugated production equipment 
provides an ideal platform for converters to use as a 
springboard into new markets, offering comprehensive 
support from installation, training, tooling and factory 
workflow perspectives.
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‘From the time a quote is requested, we provide 
advice on the very best solution – based on the 
particular and potential work mix – ensuring the 
supply of a correctly-specified machine that runs at 
optimal speeds as stipulated on the manufacturer’s 
sales documentation,’ Bradley explains. ‘This includes 
managing forward cover and providing a total delivered 
and installed cost, including customs clearance, 
rigging, delivery, installation and insurance. In addition 
to an initial training period by our factory-accredited 
mechanical and electrical engineers, we also offer 
follow-up training sessions on the equipment so we can 
completely deliver on promises made during the sale.’

Creating a service hub
Eterna-Brausse’s global strategy for serving customers 
is through fully understanding and supporting their 
needs – by establishing and rolling out a correctly 
prioritised five-year production programme and 
creating service hubs on each continent.

‘We’ve already kick-started this process with 
European and North American hubs,’ explains MD, 
Johnson Xie. ‘And, during the first half of 2019, we’ll 
be setting up South Africa as a strategic gateway for 
growth into rest of the region by creating a central hub 
in Johannesburg.’

This hub creation is part of the company’s 
commitment to offering customers a faster and more 
proactive response to breakdowns through its ability  
to stock a comprehensive list of critical spare parts  
and offer full-qualified technical support. 

‘This has been a very informative visit that has fed 

into our shared global vision and strategy,’ concludes 
export sales director, Christal Hu. ‘We’d like to thank 
existing customers for their support throughout the 
years and look forward to building on these long-term 
partnerships and creating new ones in the promising 
African gateway.’

Group training 
and competence 
centre
AS part of Alliance’s commitment to the 
converting sector, the company is in the final 
stages of establishing a fully-fledged training 
and technology centre to offer training courses 
to existing and future customers. ‘We’ve 
identified a massive shortage of skills in the 
industry and want to offer our customers top-
class training at competitive rates,’ Bradley 
explains. 

‘As the level of unskilled, uncertified operators 
directly impacts on performance and throughput 
of our customers’ machines, this initiative includes 
courses ranging from an introduction to packaging 
right through to advanced hands-on operator 
training,’ he advises.

Folding cartons worth  
$12.8-billion by 2022 
WORLDWIDE DEMAND for folding paperboard 
boxes (what we refer to as folding cartons made 
from cartonboard) is expected to grow 3.9% 
annually to reach US$12.8-billion by 2022.

In 2018, the Trump administration levied a 10%  
tariff on folding cartons from China that was scheduled 
to increase to 25% on January 1, 2019. However, 
last month China and the US agreed on a temporary 
suspension of tariff increases. If tariffs continue to rise 
as planned, they will result in increases in domestic 
production as well as a more rapid transition to flexible 
packaging formats. 

These and other trends are presented in Corrugated 
& Paperboard Boxes, a new study from The Freedonia 
Group, a US-based industry research firm. 

The US maintains a trade deficit in folding 
paperboard boxes that accounted for about 5% of 
demand in 2017.

By value, Canada supplies almost half of the folding 
cartons imported to the US due to its geographic 
proximity and abundant forestry resources and 
processing facilities.

China is the second largest source of folding  
cartons – in both volume and value terms – because 
the country’s low manufacturing costs offset the cost  
of shipping these products.

Demand for all types of corrugated and paperboard 
boxes (ie corrugated and solid fibrer, folding paperboard 
and set-up paperboard) is forecast to increase 2.6% 
annually to $42.5 billion in 2022. Nearly half of all new 
demand will stem from the large food and beverage 
market, and 16% of new box sales will derive from the 
small but rapidly growing e-commerce segment.

Corrugated & Paperboard Boxes (212 pages) is 
available for $5 500 from The Freedonia Group.  
For more information or to order the report, visit  
www.freedoniagroup.com/Corrugated-Paperboard-
Boxes.
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The best of all possible worlds

BESWICK MACHINERY is undertaking a huge 
skills development programme in order to 
offer world-class support to local printers and 
converters of labels and flexible packaging.

Comments MD, Bruce Beswick ‘It’s common  
cause that market conditions are increasingly tough  
for local converters who face pressure from imports 
and shrinking margins – resulting in a real threat to  
the entire value chain.

‘However, our goal is to help our customers to 
remain competitive by maximising the productivity  
of the equipment we supply. We know the advantages 
and capabilities of the latest technology but we have  
to ensure customers get the full benefit, and the 
fastest return on investment.

‘We believe the best way to achieve this is through 
ongoing and continuous process improvement 
programmes and we’re investing heavily to ensure  
we can offer this service locally,’ he explains.

‘In our view, there’s an enormous need for skills 
development in the labelling and flexible packaging 
sectors. Many operators have been instructed by 
their predecessors who were in turn taught by their 
predecessors, and many don’t have formal training or 
qualifications. This has led to bad habits being passed 
from one generation to the next,’ Bruce maintains.

‘Our customers invest heavily in the latest 
technology but don’t always get the most out of 
these investments. We want to offer them continuous 
productivity improvement programmes in which 
training isn’t just a one-off short session but is regular 
and ongoing, with measured results, so they become 
truly world-class in terms of efficiency and productivity.’

Mirroring success in other markets
So the obvious question is how does Bruce intend 
doing this?

The idea, he replies, is to emulate Beswick’s success 
in other market sectors, such as paper and board.

As Bruce explains, in other, more mature markets, 
the company is largely self-sufficient in terms of 
equipment installations, repairs and maintenance, 
mechanical and electrical troubleshooting and even 
machine rebuilds, very seldom needing to call for 
factory assistance. ‘We’re also in an excellent position 
to train new operators in die-cutting, stripping, blanking 
and even folding and gluing,’ he adds.

‘Apart from training our own staff, we’ve always  
had a strong focus on training customers’ operators  
to ensure they get optimum results, and fast returns  
on their investments,’ he continues. 

‘Now we want to mirror this commitment in our 
dealings with labelling and flexible packaging converters.’

Just one example of this commitment is the recent 
recruitment of Jeremy Faria, well known to the local 

labelling and flexible packaging fraternity.
‘Late last year, following a chance meeting with 

Jeremy and realising he had left the packaging 
industry, we spotted an opportunity to work together 
and bring him on-board in the role of process 
specialist/instructor,’ Bruce relates. 

Jeremy’s previously involvement in publication 
gravure, packaging gravure and flexographic printing 
for labelling and packaging has provided him with 
enviable technical knowledge of all stages of the 
printing and converting process.

Since leaving the production environment, Jeremy 
had been consulting for a number of companies but 
found the transition from being directly involved in every 
aspect of manufacturing to coming in as an ‘outsider’ 
with limited scope rather challenging and trying at times.

‘Having worked more or less autonomously for so 
long, I was rather naïve at times when it came to dealing 
with people, politics and different company procedures, 
and I made some mistakes,’ admits Jeremy. ‘Being a 
consultant is not easy because you can never please 
everyone all of the time and invariably somebody was 
upset. As I didn’t enjoy this aspect, it was with a heavy 
heart that I headed in another direction – mostly outside 
printing and packaging.’ 

In Bruce’s view, however, despite some mistakes, it’s 
vital that Jeremy’s skills and experience are not lost to the 
industry. ‘So it was an easy decision for us to bring him 
into the Beswick fold,’ says Bruce. ‘He’ll be trained at our 
principals’ facilities in Europe and naturally we’ll support 
him with the transition from production management and 
consultant to supplier and service provider within our 
codes when it comes to customer relationships.’

Jeremy is now available to advise and guide 
customers not only on machine operation and all 
aspects of the process but also on plate and anilox 
washing and maintenance, anilox selection, web 
cleaning, corona treatment, web inspection and all 
finishing operations. In all these areas, he offers to 
share his many years of hands-on experience. 

‘As Jeremy is a Printing SA-registered trade 
instructor/assessor for labelling and flexography, his 
addition to our team means we can train, asses and 
qualify operators and managers on flexographic, 
gravure and die-cutting processes,’ Bruce adds.

As a last word, Jeremy remarks: ‘I’m really excited 
by this new challenge in my life and see it as a great 
opportunity to give back. It’s my firm belief that the 
more I help to uplift the skills of others, the more I also 
learn in the process.’

And, as Bruce Beswick stresses: ‘Our overriding 
message is that by dealing with us, printers and 
converters get the best of all possible worlds – not only 
world-class machinery and impeccable service, but 
also full technical and training support.’

jeremy Faria has joined Beswick Machinery in a 
newly-created position of process specialist/
instructor. Gill loubser tells the story . . .
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Koenig & Bauer UK’s MD, Andrew Pang, presents Taylor 
Bloxham’s CEO, Robert Lockwood, with this year’s award 
for production excellence.

Koenig & Bauer salutes  
production excellence 

WELCOMING guests to the 2018 Awards luncheon 
at London’s Savoy Hotel, Koenig & Bauer’s UK 
MD, Andrew Pang, remarked that the UK market 
is one of the most responsive to automation and 
customisation for production efficiency purposes, 
and thus a great launchpad for K&B’s new 
technology.

Before naming this year’s winner, Sven Strzelczyk, 
the group’s VP, Sheet Fed Sales, presented an 
overview of K&B’s global performance, which indicated 
a general slowdown in business, partly as a result 
of raw material shortages, and partly for financial 
reasons. Currency fluctuations in some developing 
markets are also placing downward pressure on 
demand, he noted. However, K&B enjoys a steady 
26% share of all sheet-fed presses sold globally.

According to a recent Smithers PIRA forecast, 
packaging is predicted to grow worldwide by 4-6% in 
the five years between 2017 and 2021 and this trend 

is reflected by K&B, which has seen sales of  
packaging presses grow from 25% of its business in 
2007 to 60% in 2017. In addition, the acquisition of 
Iberica (flat-bed die-cutters) in 2016 and the launch  
of the RDC 106 rotary die-cutter have been significant 
additions to the K&B portfolio.

This year’s winner of K&B’s Production Excellence 
Award was Taylor Bloxham, a Leicestershire-based 
group that also includes FastAnt, Mailbox and Instore 
businesses as part of a print, fulfilment, e-commerce, 
direct mail and POP one-stop-shop. 

Using a newly-installed Rapida 106-6+C, 
the company achieved production efficiency 
improvements of between 16% and 44% on three 
distinctly different jobs.  The press was fitted with fully 
automatic plate-changing and wash-up, ErgoTronic 
and QualiTronic colour control with Quality Pass – 
and also has the CX package for printing board up to 
1.2mm thickness.

Taylor Bloxham, a UK group that offers a print, fulfilment, e-commerce, 
direct mail and POP one-stop-shop, has one this year’s Production 
excellence title from Koenig & Bauer, UK. Nick coombes reports from 
London.
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Tuesday 12th March 10.00am
Packaging & Waste Management – 
the Law & the Facts
Led by Shabeer Jhetam
- The latest information of how the industry, 
associations and companies are interacting with 
government directly related to legislation 
affecting packaging and the environment.

For bookings contact Bill Marshall : secretary@ipsa.org.za / 011 804 1614

Tuesday 12th March  2.00pm
Plastic Packaging Unpacked 
Led by Annabé Pretorius
- Everything you should know about the different 
types of plastics as both rigid and flexible 
packaging, the substrate's role in a circular 
economy, efficiencies and deficiencies.

Wednesday 13th March  10.00am
A Lean Six Sigma Approach to 
Quality Management
Led by Kishan Singh
- Kishan Singh (BSc Chem; Biochem, post graduate 
in Management Sciences, City and Guilds in 
Quality Management, and Lean Six Sigma Black 
Belt practitioner) discusses the development of 
management systems, ISO certification schemes 
and the practical integration of Lean Six Sigma 
Black Belt principles into business processes for 
bottom line optimisation.

Wednesday 13th March 2.00pm
Corrugated and Paper Board 
Packaging Unpacked
Led by Colin Meder
- Often underestimated for its versatil ity in 
widespread packaging appl icat ions,  this  
substrate continues to benefit from major 
technological developments and is sti l l  a 
packaging substrate for the future.

Packaging 
Workshops 
PER SESSION:    R500 (ex vat) IPSA Members        R700 (ex vat) Non Members
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Hoping for an injection  
of market positivity

IN CONCERT with other industries, injection 
moulding and extrusion blow moulding activities 
have withered somewhat in the recent currency 
heat. The rand’s devaluation has had an impact on 
the entire value chain, increasing the cost of both 
raw materials and capital equipment. 

But for 2019, optimism prevails, as it always seems 
to do among resilient South Africans. It’s tempered, 
however, by the concern that it’ll take some time to 
turn the wheel. ‘The recessionary conditions have 
slowed consumption of many items, and volumes are 
relatively stagnant,’ comments David Drew, head of 
commercial: sub-Saharan Africa for ALPA South Africa. 

‘The introduction of the sugar tax has also had a 
negative impact on the beverages market. In the face 
of reduced growth, there’s generally less investment  
in new equipment,’ he adds.

‘In addition, it appears likely that some kind of 
packaging tax, potentially even a carbon tax, might  
be introduced in 2019.’

These factors aside, ALPLA is keeping things 
exciting and innovative, as it sets out to prove that 
sustainability and attractive design are not mutually 
exclusive. The company’s extrusion blow moulded 
PET (see sidebar) makes its début early in 2019, 
capitalising on PET’s growing popularity, while refining 
its functionality and environmental responsibility. 

A host of Haixings
Ricky Lazenby of MJH Machine Tools agrees that 
currency instability was a major hurdle in 2018, but 
reports that his company enjoyed the benefits of a 
long-standing relationship with a supplier, who agreed 
to extended payment arrangements, and has also 
celebrated the opening up of markets in other regions.

And although currency conditions will continue to 
have the market at their mercy, Ricky and his team 
are starting 2019 on more than a good note: 14 good 

There’s market confidence that pending projects, lightweighting 
optimisation and stepped use of PET regranulate will boost the  
injection moulding and extrusion blow moulding sectors in 2019, 
reports susan unswortH. 

notes, to be exact, thanks to a new customer who took 
a liking to the latest Haixing machines and ordered 
multiple units for installation in February, ten of which 
will be fitted with five-axis robots. The order follows a 
fairly healthy 2018, during which the company supplied 
35% of total units sold with robots, reflecting ‘huge new 
interest’ from customers. 

As part of the installation, a central raw material 
supply system will be commissioned, which will further 
increase productivity and efficiencies, says Ricky. All 
waste will be recycled internally and fed via doser 
mixers back into the production line. 

‘This complete system will massively reduce costs 
throughout the customer’s internal process and allow 
him to be extremely competitive.’

Servo energy-saving technology now accounts 
for 100% of MJH Machine Tools’ sales, which, 
depending on cycle times, can save up to 70% on 
electricity consumption, he asserts. ‘Because of these 
advantages, some customers have converted all their 
machines to servo in recent years.

‘We also have numerous other machines on order 
and expect the publicity we receive in February to 
increase demand even further.’

Raising the Mars bar  
with impressive order
According to Pierre Jurgens, MD of Cabletech 
Marketing, his company ended 2018 on a Haitian high, 
installing nine Mars IIS hydraulic injection-moulding 
units, stepping up reliability and precision several 
notches higher than previous models. Currency 
challenges notwithstanding, the company’s payment 
terms and solid partnerships made investing in 
Cabletech equipment an easy choice for customers,  
he confirms.

Haitian Mars has been on the market for more than 
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At ALPLA, the use of PET regranulate has been taken to new 
levels with ground-breaking extrusion blow moulded PET.

There’s nothing blue about the mood of Tiaan Visser, Cabletech Marketing’s sales manager, as he stands beside one of the  
new-generation Mars machines making inroads into the local injection-moulding market. 
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revolution in extrusion evolution 
THERE’S a new acronym on the block, several 
years in the making and sealed with the October 
2018 signing by ALPLA of the New Plastics 
Economy Global Commitment.

The pledge signals ambitious targets for ALPLA in the 
years to 2025, according to Jens Seifried, global sales 
director: Food and Beverage. ‘By 2025, all packaging 
should be fully recyclable and recycled materials 
should account for 25% of all material usage,’ he says. 
‘Extrusion blow moulded (EBM) PET is a milestone on 
the way to an efficient circular economy.’ 

The group plans to introduce at least three 
particularly lightweight packaging solutions per year 
to reduce material consumption. Furthermore, all 
packaging will remain completely free of PVC. 

Not content with the special semi-crystalline PET 
materials developed for EBM, even though – unlike 
commonly used amorphous copolyesters such as PETG 
– they are compatible with the PET recycling stream, 
ALPLA experts decided PET regranulate was the way to 
go and worked tirelessly to adapt it for EBM. 

The use of regranulate preserves fossil fuels and 
reduces CO2 emissions significantly, adding many miles 
of progress to the bottle-to-bottle journey. Plastics used 
aren’t disposed of, but are reused and processed into 
new, functional plastic solutions, says Jens Seifried. 

Use of 100% granulate is possible and EBM PET 
packaging is fully recyclable in an established circular 
economy. 

Of course, EBM PET calls for tailored production 
processes, so two years were invested in this process, 
which has created what’s claimed to be one of the 

most efficient machine platforms in the world, one 
that can also be installed as an in-house system at 
customers’ sites to save on transport and packaging. 

With EBM technology lending itself to packaging 
innovation, its uses stretch as far as the imagination: 
bottles with or without handles, holding large or small 
volumes, oval, round or angular forms with variable 
neck diameters. This makes EBM a good option for 
premium products, typically needing to stand out  
from rival products in design and function.

55www.packagingmag.co.za

10 years and there’s currently a global installed base 
of more than 230 000 units.  

‘The new Mars IIS series was introduced at 
Chinaplas and released for the export market in July 
2018,’ says Pierre. Cabletech Marketing has installed 
more than 60 Mars II series in the past two years, 
including the recent installation of Mars IIS series 
machines.  

The series boasts next-generation, optimised core 
technology: high-efficiency injection unit, high-precision 
control, high-standard drive system, and a durable 
clamping system, all guaranteed, reckons Pierre, to 
give even greater quality and production efficiency. 
‘Refinements include an upgraded system pressure  
and injection unit, and design,’ he explains. ‘In addition, 
the oil tanks on the MA IIS have been downsized to 
lower consumption costs and increase eco-friendliness. 

A plug-and-play version suitable for 70% of all standard 
applications is available in clamping forces from 600  
to 10 000kN.’

Promising projects pending
Corné Pretorius, general manager of Nissei ASB, 
is also a relatively happy camper, having enjoyed a 
better 2018 than 2017. ‘Although the injection stretch 
blow moulding market was slow, with buying decisions 
taking longer and investment costs higher because 
of the struggling currency, we have many projects 
pending and I believe there are still great opportunities 
in the PET market, with everyone’s attention on carbon 
footprint,’ he elaborates.

‘This year, we’re launching several newly-developed 
machines based on our proven technology. These 
include the latest power-saving machine options, servo 

continued on page 57
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control and air recovery options. Cycle time with our latest 
technology is 30% lower and the focus is on optimising 
container design at the lightest possible weight.’ 

Hot off the Nissei production line recently is the PF36 
series step injection stretch blow moulding machines, 
the pinnacle of the 1.5-step moulding process. 

Preforms are injection moulded in batches of up 
to 36, then partially cooled to ensure stability, before 
being temperature conditioned and transferred to a 
blow mould containing a third of the number of preform 
mould cavities. The PF36/36 model moulds bottles up 
to 600ml, while the PF36/24-1500 accommodates  
24 preforms and eight blow cavities up to 1.5-litres,  
the PF36/18-2000 18 preforms and six blow cavities  
up to 2-litres and the PF36/12-5000 12 preforms and 
four blow cavities up to 5-litres, Systems for up to 
20-litre bottle capacity are on the cards, Corné adds. 

In his view, the choice of the PF36 series is a no 
brainer, when considering that it achieves a better  
end result than previous systems while occupying a 
third of the floor space, and promises lower product 
handling costs. The finish and neck quality are also 
superior because preforms never leave the system. 
There’s no risk of contamination and bottle hygiene, a 
non-negotiable for beverage producers, is guaranteed. 

Depending on the container, productivity could be 
improved by anything up to 80%, with a top speed of 
17 000 bottles/hour, Corné states.

Back to business
From the words of these industry players, it seems that 
business in 2019 will be brisk, if not record-breaking.

Having made it through the traumatic and extremely 

violent strike action of late-2018, all eyes are on 
restoring morale and the status quo before the 
upcoming election weighs in on investor confidence.  

After that, the industry can get back to converting 
that half-full glass to PET, while optimising lightweight 
options, stepping up use of recycled material and 
powering converters with the most efficient machines. 

‘The never-ending battle is trying to satisfy the 
market’s desire for unique and advanced offerings,’ 
sums up ALPLA’s David Drew. ‘Generally these mean 
complexity, which can add costs if not offset by efficient 
technology and innovation. And, at a general level, the 
global backlash against the misuse of plastics is now a 
very real threat to packaging as a whole. If packaging 
is not seen as value-adding, it’s simply viewed as 
waste. This is something that needs to be addressed 
collectively by the industry and its customers.’

The new PF series from Nissei ASB produces a range  
of different sizes of bottles boasting superior finish and  
neck quality.
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The Safron® C790-90 RNA allows tubs to be much lighter, but feel the same. 
Safripol’s new Safron® C790-90 RNA grade is developed specifi cally for the Thin Walled Injection Moulding market. Margarine and 
yoghurt tubs are far lighter, yet still maintain the physical properties of a heavier grade plastic resin. For both convertors and brand owners, 
Safron® C790-90 RNA allows an array of innovative benefi ts: 

• Stiffness/ toughness balance 
• Decrease in carbon footprint:
 - Lightweighting 
 - Less energy use
• Faster cycle times
• Superior organoleptic properties
• Enhanced toughness in recycled products 

For more information about South Africa’s preferred polymer partner, visit safripol.com

INNOVATION & EFFICIENCY: 
IT’S ALL PART OF THE PACKAGE.
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Fraser’s Roto-Clean is a real blast in the fight against static 
and dust. 

Injection moulders ex-static 
about elimination product 
INJECTION MOULDERS are blasting the stick 
out of static with Roto-Clean 4900, an advanced 
system that generates pulsating ionised air from 
single or multiple heads to clean a product and 
keep further dust at bay. The device consists of a 
dual rotary nozzle driven by a patented centrifugal 
control integrated into a circular static eliminator. 

‘We’ve created a niche in cleaning and static 
elimination in injection moulding environments,’ says 
Bruce Clothier, CEO of UK-based Fraser Anti-static 

Techniques. ‘This includes our traditional range of  
4125 air guns, 5100 and 5500 airknives, and 4510 
and 4400 nozzles. Roto-Clean complements the 
capabilities of the range.’

Equally enthusiastic about the development is  
Sarel Oosthuizen of Sareltech, Fraser’s local agent. 
‘Roto-Clean is a new take on traditional forms of 
cleaning and static control on the production line,  
and we look forward to introducing the concept to the 
South African market.’

Roto-Clean can work as a standalone head on 
a robotic arm or as an array over a production line 
conveyor. Complex shapes or bulky items are no 
match for it and further contamination is a thing of 
the past, particularly where processes are heavily 
automated. 

According to Sarel, Roto-Clean will set new cleaning 
standards in environments that require strict quality 
control, or when products must be completely dust free 
to move on to secondary processes such as labelling 
or decoration. 

The device uses less air at a lower pressure than 
airknives, delivered at a greater intensity of ions/cm³.  
An air bar revolves at 60r/sec using a patented 
centrifugal control powered solely by air. Air from two 
nozzles is ionised as it passes over a circular static 
eliminator. The pulsed airflow contacts the product up  
to 240 times/sec, blasting away dust from various 
angles, including crevices. The nozzles require no 
additional power source.

Roto-Clean is shockless and suitable for tough 
industrial processes, powered by the Fraser HP power 
unit. It’s available in 112mm and 178mm diameters, 
with operational pressure from one to 3.5 bar.
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The Safron® C790-90 RNA allows tubs to be much lighter, but feel the same. 
Safripol’s new Safron® C790-90 RNA grade is developed specifi cally for the Thin Walled Injection Moulding market. Margarine and 
yoghurt tubs are far lighter, yet still maintain the physical properties of a heavier grade plastic resin. For both convertors and brand owners, 
Safron® C790-90 RNA allows an array of innovative benefi ts: 

• Stiffness/ toughness balance 
• Decrease in carbon footprint:
 - Lightweighting 
 - Less energy use
• Faster cycle times
• Superior organoleptic properties
• Enhanced toughness in recycled products 

For more information about South Africa’s preferred polymer partner, visit safripol.com
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SACMI technology for the food, drink and pharma 
industries is on its way to the Philippines where 
the capital city of Manila is, for the first time, 
hosting Propak Philippines.

On show on the SACMI stand is a comprehensive 
range – from the compression technology that has 
made it a world leader in plastic cap manufacturing 
to the latest SACMI CBF, a revolutionary system for 
the container-making industry that incorporates the 
best of alternative technologies in terms of flexibility, 
precision and low running costs.

The fully-integrated, all-round SACMI range also 
includes development and production of complete 
plants to handle everything from cap and preform 

production 
to bottle 
blowing, bottling, 
filling and labelling. 
SACMI also offers 
a comprehensive 
range of inspection 
systems to enhance efficiency and 
productivity while ensuring total quality control.

▲ SACMI’s compression technology has placed the 
company among world leaders in plastic cap manufacturing.

SACMI plays key role  
at Propak Philippines
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The Pantone Color 
Institute has selected 
Living Coral as 2019’s 
Colour of the Year. 

C
redit: w

w
w

.pantone.com

Next-level mastery

LIVING CORAL, a life-affirming coral hue with a 
golden undertone, has been chosen by the Pantone 
Color Institute as its Colour of 2019, citing its 
vibrancy (balanced with a softer edge) that energises 
in a continually shifting, contemporary environment.

‘Colour is an equalising lens through which we 
experience our natural and digital realities. As many 
are increasingly immersed in digital experiences that 
can be cold and isolating, consumers are seeking 
authentic experiences that enable connection and 
intimacy. Living Coral (Pantone 16-1546) offers an 
appealing shade of connection with its welcoming, 
optimistic and intimate qualities that encourage 
light-hearted activity,’ explains Leatrice Eiseman, the 
Institute’s executive director.

‘It symbolises our innate need for optimism and 
joyful pursuits, and embodies our desire for playful 
expression,’ she adds, as she encourages global 
brands to leverage the power, psychology and emotion 
of this colour in their design strategies. ‘Living Coral 
is ideal for packaging applications because this 
welcoming shade invites consumers to reach out and 
touch the product,’ she remarks.

2020’s shift to cooler tones
ColorForward 2020 – the 14th edition of Clariant’s 
annual colour forecasting guide for the plastics 
industry – predicts a shift from warmer tones, such as 
Pantone’s Living Coral, to cooler blues and greens in 
2020’s palette.

In fact, five of the 20 colours in the latest guide are 

varying shades of green, with some being genuine 
or natural-looking with others appearing more 
artificial/‘digital’.

‘That doesn’t mean the 2020 trend colours don’t 
include some warmth,’ says ColorForward team 
leader, Judith van Vliet. ‘The range of reds, yellows 
and oranges tends to be bright and, in many cases, 
translucent or tuned up with special effect pigments.’

According to Judith, Clariant’s colour palette has 
been developed in response to major trends springing 
from consumers seeking ways to harden themselves 
as a type of emotional self-defence against the 
overwhelming volume and speed at which ideas, 
images and information confront them.

Other influential trends include increasing levels of 
surveillance and loss of privacy, the potential for ultra-
high-speed travel and developments in gene modification.

Clarifying, anti-static masterbatches
Among product introductions from Ampacet are 
Clarifier 4000266-E and Clarifier 4000061-E 
for optimising the transparency of moulded PP 
(polypropylene)-based plastics while maintaining their 
excellent performance characteristics. 

According to Ampacet, these clarifying additives suit 
a wide array of applications such as blow moulding, 
sheet extrusion/thermoforming and injection moulding. 
They enhance the look and appeal of packaging 
by providing superior transparency – a particularly 
effective trait for packs containing coloured liquids or 
featuring reverse printing on the back of the label.

PPM tracks product launches that represent the latest colour trends and 
advances in colour and additive masterbatch formulations for improving 
clarity, and enhancing anti-static, tear-resistance, anti-corrosion and 
flame retardancy properties of plastics packaging.
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Ampacet describes Clarifier 4000266-E as a  
high-performance additive that outperforms clarified 
PP, capable of reducing the haze of moulded PP 
plastics to below 20%.

Clarifier 4000061-E, on the other hand, is a cost-
effective option for decreasing haze to 30%.

Another introduction is Antistatic Masterbatch 
6000025-E, specially formulated to help eliminate dust 
accumulation and related aesthetic and contamination 
issues that may occur when PS (polystyrene) cups, 
trays and thermoforming sheets are stored and used  
in dry (low-humidity) environments. 

This masterbatch development is in response to 
conventional antistatic solutions for PS packaging, 
which generally only perform well under typical usage 
conditions (50% relative humidity).

Tear-resistance increases convenience 
Tuffmax, an additive technology that strengthens 
plastic – reinforcing it at a molecular level during the 
manufacturing process – has been developed by 
Tuffy Brands to ensure impact- and tear-resistance for 
standard black refuse bags. 

According to head of marketing, Rory Murray, Tuffy 
is the first South African company to use this additive 
technology. ‘It was vital during the development 
process to ensure that the product’s recyclability wasn’t 
compromised because our research (conducted by 
Millward Brown) revealed that consumers want strong, 
functional refuse bags that get the job done, without 
causing inconvenience.’ 

Additionally, the brand has updated its outer 
packaging to a striking red and white to make it  
more distinctive on retail shelves.

Versatile anti-corrosive, flame  
retardant
Evonik plans on marketing 2-hydroxyethyl 
methacrylate phosphate as an anti-corrosion agent 
and flame retardant under the brand name Visiomer 
HEMA-P 70M. Typical product applications include 
adhesives and plastics, paints and coatings, fibres, 
composite resins, and gel coats.

Dr Martin Trocha, head of Evonik’s application 
monomers product line, explains that the company’s 
latest research findings have gone beyond adhesion 
promotion to show that Visiomer HEMA-P 70M also 
acts an effective halogen-free, reactive flame retardant 
or anti-corrosion agent.

‘Since the substance serves as a reactive diluent 
or as a co-monomer bonded within the polymer 
backbone, it doesn’t migrate like conventional flame 
retardants,’ he reports.  ‘Additionally, Visiomer HEMA-P 
70M further improves flame retardancy in combination 
with non-polymerisable flame retardants.’

Furthermore, according to Martin, Visiomer HEMA-P 
70M is particularly easy to process because of its low 
viscosity. Thanks to its low colour index, the speciality 
monomer is well-suited for optical applications in 
acrylate and methacrylate systems. This enables its 
use in applications with high demands for transparency 
and surface quality, such as surface coatings, plastics 
or adhesives.

Moreover, he notes, the monomer protects against 
static charging and has an emulsion stabilising effect.

To address confusion among consumers about the 
difference between recycled and recyclable, Tuffy 
has added an easy to understand infographic on its 
packaging to explain these concepts. 

Living Coral symbolises our 
innate need for optimism and 
joyful pursuits. This welcoming 
shade is ideal for packaging 
applications because it invites 
consumers to reach out and 
touch the product.”
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Movacolor’s MCHybrid 30 combines gravimetric batch 
blending with inline dosing of up to 14 masterbatches and 
additives at a rate of 350kg/hour. 

The 20cm touchscreen features a simple operating menu plus 
full functionality and storage capacity for up to 1 000 recipes. 

Mastering dosage levels

BANBURY CHEMICALS, a Gauteng-based family 
business, has many years’ experience in plastics 
packaging, ranging from the distribution of 
masterbatches and speciality additives to the 
installation, commissioning and servicing of 
automatic dosing systems. 

For the past 25 years, we’ve represented Movacolor 
gravimetric and volumetric dosing systems in the local 
market, and recently completed a three-month trial 
of the MCHybrid 30 model at a major KwaZulu-Natal 
closure converter to help prevent colour variations 
and decreasing waste levels during the compression 
moulding process. 

In addition to colour variations, cap and closure 
producers need to overcome shrinkage and heat 
issues, which can be achieved through QA systems 
and operator training and by enlisting the services of 
top-quality tool- and die-makers, and dosing system 
suppliers. 

Dosing machinery technology status comes into 
play in about 60% of colour variation cases as many 
converters are running older-generation equipment. 
When masterbatch and slip additives are put into 
the mixing chamber of these older machines, the 
heavier contents sink to the bottom because the 
masterbatch and polymer have different gravities and 
each is actually ‘demixed’, settling in specific layers. 
This often results in the operator adding another cup 
of masterbatch to saturate the pigment levels and 
overcome any visible colour variation issues. The result 
is increased masterbatch and LDPE-based polymer 
carrier usage levels, which haven’t been costed in.

This segregation scenario can be avoided by using 
technologically-advanced and accurate automatic 
dosing systems that enable low-level, in-line dosing. 

During the recent customer trial with the Movacolor 
MCHybrid 30 system, the the masterbatch dose was 
reduced from 2% to 0.5%, reducing scrap from four 
boxes to half a box and getting to the correct colour 
after each changeover within 60 seconds (compared 
to 30 minutes previously). In addition, operators have 
been trained to the correct competency level for these 
next-generation dosing machines.

Together these gains and investments in staff 
upskilling add up to substantial cost savings 
and improved operational efficiencies, including 
a decreased stockholding area and associated 
storage costs, based on the average two daily colour 
changeovers at this specific facility. These combined 
factors, in turn, reduce the return on investment time 
for the MCHybrid 30 dosing system to just four months.

Masterbatch industry veteran, brian sinclair, explains that cap and 
closure converters can reduce consumption levels and address colour 
variations by using state-of-the-art automatic dosing systems. 
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Ed’s note: In addition to being the South 
African representative for Movacolor dosing 
machines, Banbury Chemicals distributes UV 
stabilisers, antioxidants, and pigment and 
black masterbatches from Addcomp, Holland 
Colours and Hubron.

Design and assembly developments
So how are these efficiencies achieved?

The MCHybrid 30 system has been designed with 
versatility in mind – utilising two blending and dosing 
technologies in one machine. This enables operators 
to control the main materials in any given ratio and 
simultaneously dose additives at low percentages 
with unequalled accuracy. The additives are dosed 
gravimetrically inline, directly on the throat of the injection 
moulding machine or extruder, allowing easy colour 
changes plus the option to use formats that can’t be 
handled with a regular batch blender, such as powders 
or liquids. And because only the main components are 
blended gravimetrically, converters can achieve a high 
capacity with a relatively small batch blender.

We’re also conducting trials with other South African 
converters and will begin assembly of Movacolor’s 
automatic dosing systems range locally to improve 
turnaround times and service levels. This assembly 
plant – located at the Dube Trade Port Special 
Economic Zone, next to King Shaka International 
Airport in KwaZulu-Natal – is scheduled to come  
on-stream during the first quarter of 2019.

Masterbatch 
on the rise
ACCORDING to Markets & Markets’ latest report, 
the global masterbatch market is expected to 
grow at a compound annual growth rate of 5.1% 
from 2017 to 2022, reaching a global value of 
US$13.4-billion.

The researchers attribute this growth to the 
replacement of metal components by plastics in the 
automotive industry, favourable government policies 
that assist manufacturers in increasing production 
levels, and rapid industrialisation and improved living 
standards in the Asia Pacific region. 

Together these factors will see increasing 
demand for FMCG packaged goods and use of 
masterbatches in packaging applications for goods 
utilised at retail, industrial, and institutional levels. 

The researchers, however, forecast slower and 
steadier growth in the Middle East and Africa.

On the basis of type, colour masterbatch is 
expected to lead the global masterbatch market during 
the forecast period, followed by the white segment. 

In terms of polymer segments, LDPE and LLDPE 
are expected to be the fastest-growing because 
they offer efficiency, smoothness and dispersion 
properties to the end-use applications of plastics 
goods.

COLOURING
ACCURATE DOSING

YOUR WORLD WITH

DOSING EQUIPMENT - reducing and 
controlling masterbatch consumption and 

colour variation

Colourants- PET, PVC, PE and PP dry 
colorants

Reheat additives, UV stabilisers and Tint 
mask 

Masterbatches

Unique Polymer solutions

Tel: 016 365 6760 | Email: info@banbury.co.za
www.banbury.co.za
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Kabra re-enters African market
AS a result of a recently-signed agency 
agreement between Kamboo Marketing and Kabra 
Extrusiontechnik, Kabra’s impressive range of 
extrusion equipment is now being reintroduced to 
the local market.

Part of India’s Kolsite group, Kabra is a leading 
manufacturer of plastics extrusion equipment, with 
a well-polished global reputation. The company 
supplies extrusion lines in joint ventures with 
Battenfeld Extrusiontechnik/Cincinnati in Germany 
and Gloucester Engineering in the US, and among its 
many impressive products are high-tech film extruders 
– from small 35mm monolayer to seven-layer 
multilayer blown film lines. 

This new line-up is being handled by Kamboo 
Marketing’s strong sales team, headed by MD, 
Hannes Kritzinger, Gauteng director, Jacques 
Human, and Cape Town-based sales manager, 
Russell Muller. 

Since inception, Kamboo Marketing has gained 
a sterling reputation for sales and service as it 
acquired an ever-growing number of impressive 
agencies for the commercial, newspaper and 
packaging printing industries, including world-
leading products such as Ferag’s inserting, 
conveying and bundling lines that streamline 
postpress and mailroom operations for 
newspaper and magazine printers; the 
Fife line of web-guiding and inspection 
systems; QuadTech’s colour control and 
inspection systems; Toray/Dantex flexible 
printing plates; Klöckner Pentaplast’s 
advanced shrink sleeve materials; and 
Planatol’s hotmelt adhesive technology.

One example of the line-up is Kabra’s coex A-B-A 
blown film plant that’s capable of manufacturing three-
layer film from two extruders, and is particularly suitable 
for manufacturers of coextruded film for the production 
of shopping bags, garbage bags and  
other types of heavy-duty bags. Offering 400mm to  
1 400mm layflat tubing, the system utilises one 40mm 
and one 55mm extruder, with an output of up to 120kg/
hour, depending on materials used. ‘The beauty of this 
machine is that it allows the converter to use high filler 
loaded polymers or recycled polymers without affecting 
final product quality,’ explains Hannes Kritzinger.

According to Hannes, this Indian-manufactured 
equipment is ideal for local converters as it fills the 
gap between very expensive European machinery 
and cheaper but high energy-consuming Chinese 
machinery with unproven quality.

‘By representing Kabra, we believe we have the 
best mid-range priced product in the market. There 
are already a number of Kabra extruders running in 
South Africa and feedback is very positive regarding 
quality and equipment reliability. Our goal is to help 
converters to improve output while reducing electricity 
costs, and with Kabra equipment we have the perfect 
supply partner to achieve this goal.’

Kabra’s products will be presented on Kamboo 
Marketing’s stand at Propak Africa/Pro-Plas and a 
representative from Kabra in India will in attendance to 
answer visitors’ questions.

Kabra’s coex A-B-A blown film plant is capable of 
manufacturing three-layer film from two extruders, particularly 
suitable for manufacturers of coextruded film for the 
production of shopping bags, garbage bags and other types 
of heavy-duty bags.

Packaging for 
e-commerce
AS e-commerce takes an ever-growing share 
of the retail market, high-quality packaging has 
to be factored into brand owners’ marketing 
equations.

Packaging is no longer an afterthought for 
online purchases. Research shows that some 
50% of consumers will consider purchasing from a 
competitive online store if they receive damaged or 
broken products. 

It’s clear, therefore, running parallel to demand for 
online shopping is the need for superior packaging, 
not only to protect products but to build brand 
awareness.

PPM is preparing a feature on this topic and 
would welcome relevant news from suppliers of 
packaging materials and packaging line equipment 
for the burgeoning e-commerce business.

Contact Gill Loubser to share your news  
(gill@packagingmag.co.za).
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Anatomy of a winner
AS reported in this issue’s Gold Pack feature 
(see page 15), the glittering ceremony witnessed 
RPC Astrapak Marcom, Verstraete IML and 
Siqalo Foods scooping a joint gold medal in the 
competitive food packaging category, recognising 
the outstanding Rama metallic in-mould labelled 
(IML) tub.

Rama is South Africa’s leading fat spread brand and 
a supermarket icon. Most consumers are familiar with 
the Rama brick that has been upgraded to a metallised 
foil wrapper and enjoys 60% of the country’s fat spread 
sales, but in a smart move to consolidate the branding, 
the tub version has also been upgraded to a metallic-
look pack. Designed to woo affluent consumers, who 
appreciate the tub’s convenience, the new pack sits 
comfortably alongside the shiny Rama brick.

This award marks a breakthrough for in-mould 
labelling. Until now, static electricity has stood in the 
way of the development of metallic in-mould labels. 
During the injection-moulding process, static electricity 
is used to hold the label in place, but because metallic 
labels are conductive, the static charge is dissipated, 
creating instability during melt flow injection. This in 
turn causes label misalignment and product defects. 
Under normal circumstances, therefore, metallic labels 
are not easy to process in standard moulds.

In a joint venture between RPC Astrapak Marcom 
and Verstraete IML, a label was created using cold-foil 
printing. The design parameters were amended to 
ensure the foiled area did not exceed a specified limit. 

The result was a partially-foiled in-mould label. 
Although this means certain areas of the tub are not 
in fact foiled, to the naked eye the entire tub looks 
metallic – testament to the consummate skill of the 
development team. 

Using this technology, static charges remain on 
the non-metallic part of the label, keeping it stable 
during the injection process. In addition, a standard, 
unmodified mould can be used, opening the way to 
metallised IML for a much larger market.

Innovative pacemaker
RPC Astrapak is an innovative pacemaker in design, 
development, technology and manufacturing of 
moulded and formed packaging. RPC Astrapak 
Marcom is part of the Moulding Division and falls within 
the rigid plastic packaging spectrum.

Verstraete IML is a world leader among IML label 
suppliers, with a daily production of over 50 million 
in-mould labels for numerous packaging segments, 
including dairy, salads, health care, and more. 

In 2018, Remgro acquired Unilever’s South African 
spreads business. Renamed Siqalo Foods, the new 
organisation is responsible for manufacture, sales and 
distribution of spreads products throughout Southern 
Africa (Namibia, Botswana, Lesotho, Swaziland and 
South Africa).

IML – growth market
ACCORDING to a report from Markets&Markets (www.marketsandmarkets.com), the market for  
in-mould labels is projected to grow from US$2.58-billion in 2015 to US$3.23-billion by 2020, an 
estimated annual growth rate of 4.5%.

This escalation is ascribed to increasing technological advancements leading to cost-efficient manufacturing 
processes and an increasing awareness among consumers about the sustainability of this packaging format, 
and their increasinggro pace of adoption of such products. 

A growing food and beverage industry is also said to provide an opportunity for market expansion, 
especially in emerging markets. The report notes that beverage manufacturers are increasingly using  
in-mould labels on bottles thanks to technological advancements – in injection moulding, thermoforming  
and extrusion blow moulding – that offers cost-effective production.

When it comes to materials, polypropylene is expected to continue its domination of the in-mould label 
market thanks to its superior performance and lower cost compared to other polymers. 
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Clive’s Column
Photography by Clive Glover 

▼ AZ-ZAHRAA XXL CREAMY SELLA  
BASMATI RICE
Recently, I spent a week in Mumbai, my childhood 
home for 12 years, and paid an emotional return visit 
to The Gateway of India where I’d regularly played 
hide ’n seek in those far-off days. 

One stand-out feature of playing tourist was to realise 
that Basmati rice was served at every meal except 
breakfast. Of the several theories about the origins 
of the name, the most commonly accepted is that it’s 
derived from the Sanskrit word ‘vasmati’, meaning 
‘fragrant one’, a reference to the grain’s distinctive, 
sweet smell. Pronounced baz-mah-tee, this special type 
of rice is grown in the Himalayas, India and Pakistan, 
with India producing about two thirds of the world’s 
supply. Sometimes called ‘popcorn rice’ for its aroma, 
it’s characterised by a light nutty flavour popular in rice 
pilaf and curry recipes. 

For followers of trivia, rice is classified by size into 
three groups – long, medium and short grain. Basmati, 
a long grain, skinny rice, shares its group with jasmine 
and American long grain. Medium grains, such as 
Arborio, are great for paella and risotto. Short grains 
produce a stickier cooked result (especially if you don’t 
know how to cook rice and add too much water) so 
they’re great for use in sushi. 

XXL Creamy Sella Basmati benefits by being steamed 
rather than cooked in water. Although the uncooked 
grains appear light brown, the rice changes to white 
once prepared. Many of today’s rice cookers incorporate 
steam into the cooking process to enhance final taste 
and texture. The XXL refers to the length of the grain! 
Of interest is the fact that the magic never ends for 
designs and colours chosen to enhance conventional 
5kg basmati rice bags – and the Az-Zahraa brand’s 
yellow, reclosable bag, with its clear side panels to 
check content level, is eye candy on shelf. It’s available 
at Eastern Temptations in Emmarentia.

▲ VERGENOEGD LÖW’S ADAM  
& EVE LIMITED EDITION 
The Vergenoegd Löw Wine Estate – among South 
Africa’s oldest working farms, with elegant 1700s 
Cape Dutch buildings – is situated on the shores of 
False Bay, overlooked by the spectacular Helderberg 
Mountain. Of interest to environmentalists is the 
waddling flock of over 1 600 industrious runner 
ducks let out every day to eat pests on the vines 
and contribute to the estate’s WWF biodiversity 
certification. 

Named when land rights were first granted in 1696, 
Vergenoegd, originally written ‘Vergenoegt’, is Dutch 
for ‘satisfaction has been achieved’. The authentic 
Cape Dutch homestead dates back to 1773 and 
remains a treasured National Monument. 

Vergenoegd Löw Wine Estate has created 2 600 pairs 
of limited-edition wine varietals named Adam and Eve in 
presentation cartons. The front and back labels on the 
bottles, designed by Woodstock-based Bittersuite and 
printed by Coastal Labels, can be peeled off to reveal 
the main design etched directly on to specially-shaped 
bottles imported from French glass manufacturer, 
Verallia. The back labels are printed on both sides: the 
visible side shows the story and legal content, while the 
inside shines through and complements the front label, 
showing a beautiful sky with bright stars. 

When arranged on shelf, the spectacular two-bottle 
presentation carriers, printed by folding carton maestro 
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Printafoil, present a continuous design 
with the snake (serpent) running across 
adjacent packs. And other surprise, the 
Vinolok (glass stopper) (see inset picture), 
is hidden under a traditional wine bottle 
capsule, encouraging reuse of empty 
bottles as carafes.

▼ BNB’S DE-LISH RANGE
Baobab Nutritional Brands (BNB), a start-up business 
staffed and funded by local investors, operating out 
of Stormill, Johannesburg (bordering Roodepoort), 
produces a wide range of nutritious ready-to-eat 
products in resealable pouches. Baobab’s first launch 
is a range of convenient and nutritious products under 
the De-Lish (combining delicious and nutritious) brand 
name. 

Made with discerning South Africans in mind, they 
contain real fruit and other healthy ingredients such as 
yoghurt, maize and oats. 

It’s well known that consumers worldwide are turning 
to healthier food/snack options, while seeking out 
convenience for eating while pursuing their hectic ‘on-
the-go’ lifestyles. Products available locally in stand-up, 
spouted pouches are typically seen as baby food, since 
local and imported branded products target infants and 
young children. Yet internationally such pouches are a 
packaging solution targeting all age groups, and offering 
a range of meal options (breakfast, lunch, snack) 
covering a wide range of products (cereal, fruit, dessert, 
breakfast, etc). 

Soon, BNB will utilise its in-house pouch 
manufacturing facility (with state-of-the-art equipment 
ex Acepak) to launch products targeting all ages and 
thereby significantly expand the ready-to-eat pouch 
market in South Africa. Currently De-Lish also offers  
a range of nutritious soft porridges. These aren’t ready 

to eat but are offered in resealable stand-up pouches  
to complement the homogenised range. 

The packaging – from sourcing suppliers to final 
delivery of pouches – was project managed by David 
Helfrich of Benchmark Agencies, supported by a 
talented, dedicated, vibrant BNB team. Using Cape-
based Jacques of Creation102’s impressive design work 
throughout the range (I love the red heart logo featured), 
the 12 flavours of reclosable resealable De-lish 110ml 
stand-up pouches with spout and baby choke-proof 
cap, supplied by Positive Packaging (Huhtamaki Dubai), 
were reverse gravure printed on clear PET laminated to 
alufoil/nylon/CPP. 

The De-Lish 350/400g Instant Baby Food k-seal 
stand-up pouches with zippers supplied by Amcor 
Pinetown/Ndabeni were also gravure printed on clear 
PET laminated to white PE.

To facilitate identification at wholesale, six spouted 
pouches are packed in printed cartons ex Golden 
Era, while Pride Pak supplies cartons for the De-Lish 
porridges. It’s all local magic with more to come!

▲ ENTERPRISE – THE RETURN  
OF AN ICON
After seven months in the wilderness, the Enterprise 
range makes a welcome return to our supermarket 
fridges in packaging that restores consumer 
confidence. After damage to its reputation and trust, 
rebranding must have proved to be a strategic, 
emotional and creative challenge for the Enterprise 
brand group and Gail Macleod’s Stratcom design 
team. Using bolder, brighter colours, and more white to 
highlight ‘cleanliness’ and ‘freshness’ was the outcome.

Long-time loyal supplier Colpak (waiting patiently in 
the wings to press the restart button) flexo printed the 
lidding for the five Enterprise Bacon wrappers and 500g 
and 1kg Vienna packs using a Bobst/Gidue Athena 
press, Millian inks and plates from Raised Image, while 
Multivac supplied the base material. Polony casings for 
the three variants were printed by Colpak on a Mirage 
solvent-based machine with Sun Chemical inks and 
Raised Image plates. Golden Era printed the three 
variants of Enterprise Sausage cartons.  Welcome back!
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The LearyVIEW Braille inspection system ensures that Braille’s readable and correct.

Braille embossing  
under the microscope 
IN its ongoing quest to meet the pharmaceutical 
industry’s exacting quality standards for 
packaging, Pro-Print has followed its investment in 
a Herzog+Heymann M7 folding line (PPM October 
2018) with a LearyVIEW Braille inspection system 
that’s interchangeable between two folder-gluers.

During its 54-year history, Pro-Print’s philosophy 
of ensuring world-class print quality and service 
excellence has resulted in this family-owned 
pharmaceutical and cosmetics packaging company’s 
continued success.

According to CEO, Barry Roberts, consistent 
investments in technology upgrades and advancements 
have supported this philosophy enabling the team 
to meet the pharmaceutical industry’s critical quality 
assurance checks and standards. The LearyVIEW 
Braille inspection system is specially designed with the 
latest technologies to monitor the embossing presence, 
placement and register of Braille-embossed cartons 
to ensure that Braille’s readable and correct. This is a 
prerequisite for pharmaceutical packaging destined for 
European and/or US markets.

‘This helps us to build on our Braille printing QC 
offering,’ explains MD, Yvette Roberts. This consists 
of conventional embossing or UV Braille. The latter is 
checked by a vision system based on a high-resolution 
digital camera with a linear LED light source mounted 
on a Gyger Primus Braille offline printer to scan a 
specific print area and compare it to the correct text. 

The Gyger prints 12 lines simultaneously at up to 
36m/min on various board thicknesses and different 
carton shapes. 

Yvette recalls that when commissioned in 2013, 
this was the first custom-built machine of its kind in 

the world. These two printing options, she notes, have 
enabled Pro-Print to offer brand owners a consistent 
product with versatile Braille options. 

Double diligence
Pro-Print is utilising the LearyVIEW Braille inspection 
system’s interchangeability to perform a double QC 
scan on two of its folder-gluers. The first scan checks 
the Braille is readable and correct while the second 
scan in pharmacode reader mode checks that it’s 
the correct carton. In addition, once the job run is 
complete, the supervisor can print a full report for the 
customer confirming that all the Braille-embossed 
cartons are correct and legible.  

As the official distributor of WH Leary equipment in 
South Africa, Dominique Schlenk, MD of Robatech 
SA, explains that this inspection system delivers 
impeccable quality assurance, checking every Braille 
dot (up to 50 characters/line) inline to guarantee all 
dots are in exactly the correct position relative to one 
another and to the carton panel. 

If a defective carton is 
produced, the controller  
signals the folder-gluer to 
stop production, allowing 
the operator to manually 
remove the carton.”

QA and cold glue 
solutions by:

Don’t overlook carton quality 
and gluing defects any longer

Our common goal: guaranteed product 
quality and increased plant efficiency. 

Robatech’s hot melt systems together 
with Leary’s QA solutions help you to 
achieve this.

www.robatech.co.za
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The LearyVIEW Braille inspection system monitors the 
presence, placement and register of embossed Braille cartons 
inline at up to 450m/min. It also adjusts to machine mounting 
positions and at Pro-Print is interchanged between two folder-
gluers.

He maintains that the system’s easy to set up – the 
operator simply needs to set the controller to ‘teach 
mode’ and then run the master copy through the 
folder-gluer so that the Braille is learned, decoded 
and displayed on the touchscreen. Once the operator 
accepts and verifies this master copy as correct, each 
subsequent carton run through the machine is scanned 
via a camera inspection system to verify a perfect 
Braille match. If a defective carton is produced, the 
controller sends a signal to the folder-gluer to stop 
production, allowing the operator to manually remove 
the carton.

In addition to recording all production data – 
including job name, date, quantity and number of 
defective cartons detected for each job – on the 
controller, it’s also recorded on Leary’s cloud-based IQ 
platform. The LearyNET module delivers data streams 
directly to the enterprise management system as well 
as the directors’ smart devices (through a secure 
network of servers). This remote system monitoring 
functionality enables them to analyse machine 
performance, monitor trends, and generate Six Sigma 
reports. The LearyNET module also enables remote 
diagnostics, troubleshooting and program updates.

Yvette Roberts reports that the dashboard module, 
for instance, displays real-time controller status 
reports, production counts, carton reject totals, 
machine stops, uptime and downtime totals as well  
as reject totals by type.

And, just as importantly, for pharmaceutical 
product recall compliance measures, she highlights 
the traceability module. It provides full traceability 
for individual cartons, enables queries via carton 
identification, generates certificates of inspection and 
lists every reject along with the reason for rejection. 

QA and cold glue 
solutions by:

Don’t overlook carton quality 
and gluing defects any longer

Our common goal: guaranteed product 
quality and increased plant efficiency. 

Robatech’s hot melt systems together 
with Leary’s QA solutions help you to 
achieve this.

www.robatech.co.za
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Mad Giant’s 
founder, Eben 
Uys (centre), 
and his hard-
working team 
are raising the 
bar by changing 
to paper-based 
packaging.

Mad Giant’s Killer Hop Pale Ale was awarded best beer in Africa at the 2018 African Beer Awards.

Mad Giant raises the bar 
AT last year’s African Beer Awards, Johannesburg-
based brewery Mad Giant received the well-
deserved title of Grand Champion for its flagship 
Killer Hop Pale Ale, which also snagged the award 
for Best Pale Ale. The award spurred the brewery 
to become an even bigger giant by reducing 
plastics in its packaging. 

As shrinkwrap and plastic labels didn’t match the 
brand’s image, the brewery has now opted for paper-
based packaging, with a great design to convey Mad 
Giant’s energy. 

Mad Giant’s latest paper labels are flexo printed by 
KB Labels, the cartonboard four-bottle carry packs are 
litho printed by CTP Cartons & Labels, and the outer 
corrugated boxes are flexo printed by Boxlee. 

‘We didn’t feel proud of our beer showcased in plastic,’ 
says Eben Uys, founder and brewmaster. ‘Plastics can 
have a negative impact on the environment if not properly 
disposed of and recycled so we wanted consumers to 
enjoy Mad Giant beer knowing it’s produced with care for 
the planet,’ he continues. 

‘Our target consumers are millennial thinkers, those 
who enjoy fine moments with friends while caring 
about the planet. We’ve realised that to “smack a smile 
on” isn’t only about brewing good beer but adding to 

the whole experience – from the moment it’s taken 
from the shelf until the bottle is thrown away. If the beer 
is enjoyed at a braai or a party, we’re more at ease 
knowing that if the packaging isn’t recycled properly 
and ends up in nature it will not cause as much 
damage as plastic.’ 

According to Eben, the end-result of the packaging 
design has been rewarding.

‘It was a proud moment for us to see the bright 
colours on the shelves, and people buying our 
products, knowing the packaging is environmentally-
friendly,’ he relates. 

‘When we approached designers Glenda Venn and 
Nelri Venzke we explained there’s more than one way 
to be a giant. Although we’re all unique, we all go about 
greatness differently.’ 

But no rewarding project comes without its 
challenges and the biggest was finding a label 
substrate that works with Mad Giant’s packaging line 
and passes the ice bucket tests. 

 ‘Paper-based packaging is also more expensive 
than plastic but it’s more rewarding and it sure puts  
a smile on people’s faces,’ he maintains. 

‘We hope other producers will join us on this  
plastics-free journey,’ he concludes.
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Streamlining sustainability 
SQUID INK MANUFACTURING has extended its 
comprehensive line-up of product identification 
options by introducing mineral oil-free inks, in 
addition to its Streamline 5 continuous inkjet 
printing (CIJ) system, its CoPilot 382 coding and 
marking system, and SQ-10 and SQ-30 laser 
coding systems.

Approved for use in Xaar 128 and 502 printheads, 
Squid’s 100% mineral oil-free (MOF) inks are designed 
as a direct replacement for petroleum-based inks for 
use on porous food packaging substrates.

According to Goldpack’s MD, Bevan Challenor – 
Squid Ink’s representative in the South African market 
– these MOF inks, formulated with near zero volatile 
organic compounds and zero hazardous air pollutants, 
perform to the same high standards as oil-based inks. 

‘This results in low maintenance, maximum 
production uptime and dark, reliable print for easy-to-
read coding and barcode scannability in a variety of 
colours, including black, red, blue, and green,’ Bevan 
emphasises.

Like the rest of Squid’s inkjet inks, the MOF inks are 
filtered to 0.2µm absolute, resulting in a product that 
meets or exceeds OEM specifications. 

Automated connectivity
A recent hardware introduction from Squid is the 
Streamline 5 CIJ system for reliable and cost-effective 
printing of up to five lines of text across virtually any 
small character, primary package coding application 
on porous, non-porous, smooth, textured, curved or 
concave substrates.

Operating with a Squid Ink Orion software-powered 
wireless or wired touchscreen tablet – instead of a 
built-in display screen – allows control of printers on 
the production floor or networking multiple systems 
from one central location. ‘This flexibility enables 
the use of one tablet to communicate with multiple 
Streamline printers or any other Squid case coding 
printer via the Orion software platform,’ notes Bevan.

Streamline’s self-cleaning printhead allows fast 
automatic start-up and shut down. The operator simply 
presses a button to command start-up or to flush the 
system for shutdown. ‘When routine maintenance is 
required, components can be swapped within minutes, 

eliminating the need to purchase expensive filter and 
pump assemblies or schedule costly service calls,’ 
Bevan adds.

Changing fluids in the Streamline 5 is simple, fast 
and clean. Ink cartridges are replaced in seconds, 
without the need to stop production. 

‘In addition, neither chips nor RFID tags are used  
to lock users into hostage situations,’ Bevan maintains. 

Application versatility
As the newest addition to Squid Ink’s growing family  
of coding and marking systems, the CoPilot 382 meets 
GS1 barcode specifications, on either porous or  
non-porous surfaces. 

The system, capable of running up to two printheads 
from a single controller, uses oil- or solvent-based inks 
to print up to 106mm (53mm from a single head) of 
high-resolution characters, razor-sharp text, scannable 
barcodes and 185dpi logos. 

‘Squid Ink’s PZ-1000 ink for porous substrates offers 
low-maintenance performance, eliminating the need for 
auto-priming functions and offering better ink utilisation 
than competitive systems,’ Bevan explains. 

For non-porous applications – on a variety of 
products such as coated cartons, plastics, glass, 
stretchwrap and metal cans – users can select from 
Squid Ink’s solvent-based ink range.

High-speed coding 
The final technology introduction, the SQ-10 (10W) or 
SQ-30 (30W) laser coding system offers high-speed, 
permanent coding of text, time and date and barcodes, 
plus serial numbering on paper, board, plastic, glass, 
metal and other surfaces. 

Both systems fit easily into production environments 
with space constraints, enabling quick and easy 
installation for stationary and moving products.

Additionally, the laser head can be rotated 90° in 
under five minutes. 

Other beneficial features include a rugged cast 
aluminium controller body, an integrated key switch 
and interlock relay for increased safety, an IP54 rating 
for maximum reliability and uptime in demanding 
applications, and no ink/consumables for low cost  
of ownership.

▲ With a vertical print resolution of 185dpi, the CoPilot 382 
system’s capable of printing razor-sharp graphics, small 
character text and scannable barcodes.

► Squid’s mineral oil-free inks are available in four colours  
for  use on porous food packaging substrates.

CAPE TOWN Tel: 021-534 0215
DURBAN Tel: 031-569 4199
JOHANNESBURG Tel: 011-312 4976
sales@goldpack.co.za
www.goldpack.co.za

Squid Ink
Coding and
Marking
Solutions

TAS 3317
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▲ CIJ is ideal for high-speed applications that use a lot of ink, such as date or lot codes for bottling or canning lines, or printing on 
extrusions or films. 

▲► TIJ technology uses standard ink cartridge systems and is ideal for high print quality, barcode compliance for pharma and 
medical applications, and quick cartridge switching for colour changes.

Continuous vs thermal  
inkjet printing
THE two primary inkjet technologies used in the 
packaging industry are continuous inkjet (CIJ) and 
thermal inkjet (TIJ) printing. When deciding which 
is best for a specific application, there are several 
operating features to consider. 

CIJ technology works by creating a continuous flow 
of ink by pushing liquid ink through a gun body and 
microscopic nozzle via a high-pressure pump. Many 
industries demand high-speed printing, which CIJ can 
achieve. A non-contact continuous ink system, CIJ 
virtually eliminates potential damage to packaging or 
products during the printing process. It’s perfect for 
use in harsh environments and can be used with a 
variety of inks depending on industry needs. Solvent-
based inks that contain alcohol or ketones can be 
used in CIJ printers to ensure fast drying times. 

Among CIJ strengths are adherence to most 
packaging substrates and its effectiveness on curved 
surfaces; high speeds for alpha numeric codes; 
significantly improved reliability with decreased 
maintenance requirements in latest generation 
printers; and efficient operation where the printhead 
cannot be mounted too close to the product. 

CIJ is ideal for high-speed applications that use  

a lot of ink, such as date or lot codes for bottling or 
canning lines, or printing on extrusions or films. 

TIJ technology uses standard ink cartridge systems 
that don’t need bottles of inks or solvents, making them 
clean and simple to use. The drop ejection process 
uses ink stored in the cartridge that regulates the fluid’s 
pressure. Inks are delivered to the firing chamber 
where the’re heated by an electric resistor. A heated 
microfilm of ink then forms a bubble that expels the ink. 
As a drop of ink releases, the bubble collapses and the 
firing chamber refills to repeat the process. 

TIJ strengths include high print quality; barcode 
compliance for pharma and medical applications; quick 
cartridge switching for colour changes; the ability to meet 
solvent-reduction programmes; and, where multiple 
printheads are required, the ability to print across a web.

When deciding on a print technology, the coder’s 
strengths must match line integration needs that 
include communication, speed and application 
demands. Locally represented by Pyrotec PackMark, 
Markem-Imaje is a trusted world manufacturer of 
product identification and traceability solutions, offering 
a full line of reliable and innovative inkjet, thermal 
transfer, laser, and print and apply labelling systems.

 BEST VALUE GUARANTEED.
In a world where you get what you pay for,
we are commited to ensuring the best product 
delivered at the best price possible. No compromise.

For further information on
how we can help build your brand
contact our Project Developement team on
Tel 031 502 5050
email: info@labelprint.co.za
www.labelprint.co.za

Siyakha Imperial Printing Co.
Imperial Building
12 Fairway Avenue
Mt Edgecombe, Durban, KZN
Tel: 031 502 5050
Fax: 031 502 4640

 Experts in Shrink Sleeve, Wrap Around & Pressure Sensitive Labels 

Industrial Inkjet Printing, Laser Marking & Case Coding Solutions
Nampak Inspection and Coding Solutions 
is a trusted representative for the Videojet, 
Sesotec, Purex and TapTone brands; 
offering the widest range of cost-effective, 
quality product coding and control 
systems to the packaging industry. Our 
offerings include: date/batch coding; 

For more information: T. 011 997 9900 | F. 011 453 9166 | E-mail: gerhard.vanvuuren@nampak.com

www.videojetsa.co.za

small character ink jet coding; large 
character ink jet coding; laser coding 
technologies; thermal transfer overprinting; 
thermal inkjet printing; marking, addressing, 
barcoding and labelling solutions; metal 
detection; x-ray inspection; package 
integrity inspection/pressure or vacuum loss 

detection; as well as fume extraction 
systems. Our 24-hour certified service 
and support teams ensure that 
customers always have access to 
quality technical support, as
well as the necessary parts and 
supplies.

69-79_FMCG_PPMNY19.indd   78 2019/01/15   1:04 PM



The Videojet DataFlex 6530 high-speed thermal transfer 
overprinter is locally supplied by Nampak I&CS.

Cost-effective 
coding and control
ACCORDING to national sales manager, Gerhard 
van Vuuren, Nampak I&CS (Inspection & Coding 
Solutions) offers the widest range of cost-
effective, high-quality coding and control systems 
to Southern Africa’s packaging industry.

‘We pride ourselves on delivering cost-effective and 
innovative systems to meet coding, inspection and 
security needs, backed by a country-wide technical 
team that offers 24/7 support and a large stockholding 
of consumables and spares. This means our 
customers never experience delays for service, parts 
or fluids,’ Gerhard states. 

Meeting the varying challenges experienced by 
different industry sector – stringent regulations, high-
speed production lines, tough environmental conditions, 
continuous production processes, and a variety 
of products and packaging types – Nampak I&CS 
offers systems from four major principals: Videojet for 
coding and marking; Teledyne TapTone for product 
security; Purex for air quality control; and Sesotec for 
contaminant detection and materials sorting. 

‘Videojet offers state-of-the-art coding technology 
with its inkjet, thermal transfer and laser date/
batch coders, plus label print-and-apply equipment,’ 
comments Gerhard. 

Popular Videojet technologies include continuous 
inkjet, thermal inkjet, thermal transfer overprint, laser 
marking and case coding.

‘Teledyne TapTone is a leader in the business of 
ensuring product security, quality and consistency. 
Package integrity is upheld through acoustics, proximity, 
X-ray or force measurement of products,’ he continues. 
‘This comprehensive range of inspection equipment is 
trusted in industries such as food and beverage, health 
and beauty, chemicals and pharmaceuticals.’ 

Purex, a leader in workspace air quality control, 
has been supplying the industry with fume extraction 
products for over 30 years. 

Sesotec is a leading developer of systems for 
contaminant detection and materials sorting including 
metal detection, X-ray, separation, check weighing  
and optical sorting systems.

‘As no two production lines have the same 
requirements, we’re always on hand to provide advice 
when it comes to installing, adjusting and operating  
our products,’ Gerhard concludes.

Nampak I&CS is exhibiting at Propak Africa 2019, 
taking place in Johannesburg from March 12 to 15. 
For further details, see the Propak Africa Show Guide 
enclosed with this issue of PPM.
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In a world where you get what you pay for,
we are commited to ensuring the best product 
delivered at the best price possible. No compromise.

For further information on
how we can help build your brand
contact our Project Developement team on
Tel 031 502 5050
email: info@labelprint.co.za
www.labelprint.co.za

Siyakha Imperial Printing Co.
Imperial Building
12 Fairway Avenue
Mt Edgecombe, Durban, KZN
Tel: 031 502 5050
Fax: 031 502 4640

 Experts in Shrink Sleeve, Wrap Around & Pressure Sensitive Labels 

Industrial Inkjet Printing, Laser Marking & Case Coding Solutions
Nampak Inspection and Coding Solutions 
is a trusted representative for the Videojet, 
Sesotec, Purex and TapTone brands; 
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small character ink jet coding; large 
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integrity inspection/pressure or vacuum loss 

detection; as well as fume extraction 
systems. Our 24-hour certified service 
and support teams ensure that 
customers always have access to 
quality technical support, as
well as the necessary parts and 
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Here is a brief selection of important 
printing and packaging events.  
For a more comprehensive listing,  
visit www.packagingmag.co.za

February 25-28 
HUNKELER INNOVATIONDAYS 2019
More than 100 exhibitors are showcasing the latest 
trends in automation for digital printing and finishing 
(online, nearline and offline) under the theme of ‘success 
with automation’. Continuous workflow automation forms 
a major focal point in response to declining print run 
lengths and increasing make-ready processes. 
Lucerne, Switzerlandwww.innovationdays.com 

February 27-28
PACKAGING INNOVATIONS 2019
This two-day event – co-located with Empack, 
Label&Print and Industrial Pack – brings together 
brands and retailers with over 300 packaging supply 
chain partners, enabling them to access hundreds  
of planned product launches
Birmingham, UKwww.easyfairs.com/packaging-
innovations-birmingham-2019

March 12-14
CCE INTERNATIONAL
The fourth international converting exhibition for the 
corrugated and folding carton industry includes daily 
seminar topics ranging from converting techniques and 
digital print to sustainability
Munich, Germanywww.cce-international.com

March 12-14
ICE EUROPE 
A leading international exhibition for paper, film and  
foil converting is introducing a dedicated ‘Special Film  
& Extrusion Showcase’  
Munich, Germanywww.ice-x.com/europe/2019/
english

March 12-15
PROPAK AFRICA 2019 
Africa’s ultimate packaging, plastics, printing, labelling 
and food processing exhibition
Johanesburg, South Africawww.propakafrica.co.za

March 14-17
COSMOPACK
The leading international event focused on packaging 
design, contract manufacturing, raw materials, 
machinery and services for the cosmetics industry
Bologna, Italywww.cosmoprof.com/cosmopack/
the-exhibition
 
March 26-28
PLASTPRINTPACK NIGERIA 2019
The fifth international plastics, printing and packaging 
trade show co-located with Nigeria Food & Bev Tec  
plus Nigeria Food & Hospitality 
Lagos, Nigeriawww.ppp-nigeria.com

March 31-April 2
AFRICA FOOD MANUFACTURING
Presenting a diverse range of packaging, processing, 
ingredients and logistics solutions and technologies to 
help food manufacturers improve production, reduce 
waste and downtime
Cairo, Egyptwww.africa-foodmanufacturing.com/en

July 9-11
FOOD & DRINK TECHNOLOGY AFRICA
A premier beverage and liquid food industry event, 
covering processing, filling, packaging & logistics.  
Co-located with analytica Lab Africa and IFAT Africa, 
which focuses on environmental technology for water, 
sewage and refuse management as well as recycling
Johannesburg, South Africahttps://fdt-africa.com

September 17-19
PROPAK WEST AFRICA 2019   
Targeting manufacturers, suppliers and service 
providers in the packaging, printing, labelling, plastics 
and food processing industries 
Lagos, Nigeriawww.propakwestafrica.com

September 24-27 
LABELEXPO EUROPE 
The leading global labelling trade fair featuring an 
automation workshop, a management information 
system masterclass and linerless label green  
initiative trail
Brussels, Belgiumwww.labelexpo-europe.com

October 3-5
PLASTICS PRINTING PACKAGING AFRICA
The 22nd expo for the East African plastics,  
packaging and printing industry value chain
Nairobi, Kenyawww.expogr.com/kenyappp

October 16-23
K2019
The number one international trade fair for plastics and 
rubber. The broad spectrum of main product categories 
include machinery and equipment; raw materials and 
auxiliaries; semi-finished products, technical parts, 
reinforced plastics; and services
Düsseldorf, Germanywww.k-online.com

December 9-11
PACPROCESS MIDDLE EAST AFRICA 2019
The debut version of Messe Düsseldorf’s interpack 
alliance in the Middle East Africa will run concurrently 
with FoodAfrica, the leading food trade fair in the region. 
These packaging and processing value chain events 
address the requirements of the food, beverages, 
pharmaceuticals, cosmetics, confectionery and bakery, 
the non-food and industrial goods sectors
Cairo, Egyptwww.pacprocess-mea.com

COURSE COMMENCES MAY 2019

Register now by emailing Lara-Jane Venter  Education@ipsa.org.za or telephone 082 776 2201
visit www.ipsa.org.za for more details

Preparing for senior or management level positions

in the industry? The 2019 course is being o�ered in:
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Yours irreverently . . .
Making light of the darkness
Understanding electricity:
AC = Alternating Current
DC = Direct Current
ANC = Absolutely No Current

What did South Africa use before candles? Electricity!

What does LOL mean? Lots of loadshedding!

Eskom’s latest power station: N’candle

South Africa has been voted the most romantic in the 
world. They eat by candle light every dinner.

Satan visits Cape Town and meets Gatiep. ‘Do you 
know who I am?’
‘Nay,’ says Gatiep, ‘giemy a hint.’
Satan says, ‘I am the Prince of Darkness.’
‘F**!’ says Gatiep, ‘jhy’s mos die CEO van Eskom.’

Fear ’n loathing tweets
Natasha Joseph@TashJoeZA: I feel perhaps 
unreasonable levels of rage towards people who 
arrive at a lift, see that the button has been pushed to 
call it, and then push the button again as though they 
somehow have magical fingers.
VeryBritishProblems@SoVeryBritish: If you’re not in 
the queue then please stand far away from the queue, 
you’re upsetting everyone.
Rachel Laudan@rachellaudan: ‘Submit through the 
portal.’ Four little words that strike dread in my heart.

Classic labelling faux pax
How  
confused  
can a  
product be? 

The 
importance of 
accurate proof-
reading… 

Best bumper sticker
Dried testicles of rhino poachers can cure AIDS.

COURSE COMMENCES MAY 2019

Register now by emailing Lara-Jane Venter  Education@ipsa.org.za or telephone 082 776 2201
visit www.ipsa.org.za for more details

Preparing for senior or management level positions

in the industry? The 2019 course is being o�ered in:
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Advertising helps everybody: by showing comparative  
values and new products, thus increasing sales, resulting 
in greater production and lower prices. - John Henry Patterson
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Something
GREAT is 

happening

Cape Town
T +27 021 975 6763
E pascal@rotocon.co.za

Johannesburg
T +27 011 397 2172 
E patrick@rotocon.co.za

Durban
T +27 031 701 0383 
E akhmuth@rotocon.co.za

www.rotocon.co.za
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